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Foreword
This handbook entitled Mass Media has been compiled for use by students whose specialities are “Editing and Publishing” and “Journalism and Information”, and in a more general sense for those who have English as their foreign language, but not their speciality. It can also be used by teachers in post-secondary educational institutions, by senior pupils and teachers in schools, and by those engaged in the self-study of English.

The purpose of this handbook is to help students to improve their English language skills. It will help learners to enrich their vocabulary, and to learn not only the meanings of words but also how they are used in everyday speech. 

This handbook focuses attention on words, phrases, texts and dialogues connected with the mass media in Ukraine, Great Britain, and the USA. It is made up of five units. The first unit presents general information related to the mass media and provides some important vocabulary on the topic. Subsequent units are dedicated to newspapers, television and radio respectively. After virtually every text on a particular topic, the author has provided exercises for practicing the new vocabulary encountered in the texts. For the most part these exercises focus on the meaning of words and phrases. 

In Appendix 1, a brief article has been provided which discusses the Internet–a branch of the mass media which is becoming increasingly important with every year that passes, but which does not receive specific attention in the main units that make up this manual. 

In Appendix 2 a diagram is provided which may be helpful in preparing an oral presentation of an article, and some practical expressions are listed which are useful in formulating an analysis of a text or topic. 

It is the author’s hope that this handbook’s structure will facilitate the study of this topic, and that it will improve written and oral English language ability.

Unit I.
MASS MEDIA

Vocabulary on the Topic “Mass media”

Study the following vocabulary:

Television (TV)
Television, TV  n –  телебачення (ТБ) 
TV news service –  телевізійна служба новин 
TV station n  – телестанція, телецентр 

TV relay(ing) station – трансляційна телестанція 

TV studio  n –  телестудія
TV workers, TV crews – пра​цівники телецентру 

television set, TV set n – телевізор
TV set with a screen diagonal of... cm – телевізор з екраном ... сантиметрів по діагоналі
TV channels –  канали теле​візійних передач
interference-free reception –  приймання без перешкод

to install a television set -  встановлювати телевізор
TV antenna, TV aerial n –  телевізійна антена
to televise, to telecast v –  передавати телевізійну програму, передавати по телебаченню
telecasting, televising, television broadcasting – телевізійна передача (телевізійне мовлення)
to watch a TV programme – дивитися теле​візійну передачу
Eurovision n – Євробачення

one-hour TV show – одногодинна телевізійна передача
to appear on a TV show – виступати в телевізійній передачі
TV newsreel(s) – телевізійна хроніка
TV Times – програма телепередач
television fan / TV fan –  лю​битель телевізійних передач

on the air – в ефірі
live n – прямий ефір


to report on an event – повідомити про подію 
to talk nonstop – говорити безперестанку

to talk over someone’s head – говорити надто складно й незрозуміло 

tо have a full programme – бути повністю зайнятим 
no news is good news – відсутність звісток – гарна звістка 
to be photogenic – бути фотогенічний   

tо be in the films – бути кіноактором 
tо leave the film – піти з кіно
everyone is talking about this – про це говорять всі 
first-hand report – повідомлення з перших рук 
one-horse show – пагубна справа 
tо broadcast gossip – розпускати плітки 
tо go off the air – закінчувати передачу 
Radio
radio  n  – радіо
radio set (radio receiver) – радіоприймач
radio station – радіостанція
broadcasting n – радіомовлення
to broadcast v – переда​вати по радіо
(radio) transmitter (transmitting set) – радіо​передавач

relaying station (relay station) – трансляційна радіостанція, тран​сляцій​ний вузол
relaying system – трансляційна  мережа
relay n – трансляція
to relay  v – транслювати
radio antenna, radio aerial –  радіоантена
indoor antenna / aerial  –  внутрішня антена
outdoor antenna / aerial – зовнішня антена
frame antenna / aerial –  рамкова антена
room antenna / aerial – кімнатна антена
radio (wireless) operator – радист
radio mechanic – радіотехнік
radio fan – любитель ра​діопередач
radio announcer, broadcaster, newsreader (Br.), anchor (Am.) – ведучий радіо​програми
listener  n – слухач
radio relay set / plug-in speaker – репродуктор радіотрансляційної точки

set of the latest model –  радіо​приймач останнього випуску
to turn on / switch on the radio ― вмикати радіо
to turn off / switch off the radio ― вимикати радіо
the radio is on –  радіо ввімкнено

the radio is off – радіо вимкнено

to turn the radio down –  зменшувати звук (гучність)
to turn the radio up – збільшу​вати звук (гучність)
volume control knob –  регулятор гуч​ності
to tune in (to) v –  вми​катися, настроювати приймача (на)
to break in v – вкли​нюватися, втручатися (про радіостанцію)

crackling  –  тріск від елек​тромережі 

sound distortion – спотворення звуків 

interference n – перешкоди 

reception n – прийом передачі

to listen to the radio –  слухати радіо
to listen to smth. on the radio – слухати щось по радіо
earphones , headphones n – навушники
to listen to smth. with earphones – слухати щось через навушники
to be on the air – звучати в ефірі
to go on the air – виступати по радіо
to go on the air (with)  – зв‘язуватися по радіо (з)
radio hook-up – одночасна пере​дача однієї програми по кільком станціям
long-wave –  довгі хвилі
medium-wave – середні хвилі
short-wave – короткі хвилі
band (a range of frequencies or wavelength) – частота або довгота хвилі
in the... metre bands, on... metres  –  на хвилі... метрів
radio-free – без радіоперешкод
radiolocation n –  радіолокація
radiolocator n – радіолокатор

television station – телестанція 

radiotelephone / radiophone n – радіотелефон
the BBC (the British Broadcasting Corporation) – Бі-Бі-Сі (Британська радіо​мов​на корпорація)

Press
information agency – інформагенція 

editorial board, editorial service –   редакція 
periodical n – періодичне видання 

press centre – прес-центр 

newspaper page – газетна сторінка 

front page – перша сторінка 

news headlines –  га​ряча лінія новин, зміст випуску останніх вістей 

newspaper column – газетна шпальта 

column heading – заголовок шпальти 

leading article – передова стаття

contents n – зміст
date of publication – дата публікації, випуску 

place of publication – місце виходу га​зети 

political section – розділ «політичні події» 

advertisement, ad n – реклама, оголошення

sport section – спортивний блок (сто​рінка) 

the latest developments / news   –  останні повідомлення (новини) 

caption n – коротке пояснення або коментар над або під фотографією в газеті, де пояснюється, хто або що саме на ній зображено
headline  n – заголовок (статті, розділу)
home and overseas news section –  блок внутрішніх та іноземних новин 

news summary – зведення новин 

television programmes – телепрограма 

weather report – блок погодних відомостей 

arts section –  блок мистецтва 

business news –  блок економіки 

business report – блок економічного репортажу
death notice – блок «Некрологи»
job (vacancy) advertisement  – блок «Працевлаштування» («Робота») 

national daily newspaper –  що​денна національна газета 

economic observer – економіч​ний оглядач 

journalist n – журналіст 

correspondent n –  кореспондент 

editor n – редактор 

reporter n – репортер 

columnist n – оглядач 

photojournalist n – фоторепортер 

photo correspondent – фотокореспондент 

to make a review (of smth.) – оглядати (щось) 

сору n –  екземпляр, примірник

sheet of paper – листок паперу

full-page ad / advertisement – реклама на всій смузі
free newspaper – безкоштовна газета

news agency – агенція новин

issue n – випуск

room,  space n – місце (в номері) 

newspaper layout – макет газети

to lay out the material – розміщувати матеріал
editor-in-chief n – головний редактор 

editorial page – редакційна  сторінка

editorial n – передовиця 

censorship n – цензура  

to seek information – шукати інформацію

to obtain information – одержувати (діставати) інформацію

source of information – джерело інформації

global news, international news – всесвітні новини

national news – новини про життя країни

local news – місцеві новини

current events – поточні новини

to keep abreast with – бути в курсі

printed materials – друковані матеріали

magazine n – журнал

tabloid n – ілюстрований журнал
national newspaper – центральна, загальнонаціональна газета

local newspaper – місцева газета

daily newspaper, daily – щоденна газета

fortnightly (Br.) – видання, яке виходить один раз у два тижні

monthly – щомісячне періодичне видання

annual – щорічне періодичне видання

computer network – комп’ютерна мережа

the Internet n – Інтернет

newsprint n  – газетний папір


 Additional Word List on the Topic “Mass Media”
to give full attention to – приділяти багато уваги 

to cover / to give full coverage of/to smth – висвітлювати щось 

developments / events n – події
to follow (the) developments / events – слідкувати за подіями

current events – поточні новини 
home / national / domestic / internal affairs – події в країні

to inform smb (about) – повідомляти когось (про)

the April 10 issue – номер від 10 квітня

to publish v – публікувати, видавати

debatable question – суперечливе питання

review n – огляд

question of vital importance – питання першочергової важливості

to castigate v – критикувати

press agency – агенція з друку 

cultural level – культурний рівень 

аs the commentator sees it – точка зору коментатора 

the commentator’s point of view – під кутом зору коментатора 

It is typical that ... – характерно, що... 

to underline / to place emphasis on – підкреслювати

in international public opinion – в очах світової громадськості 

to be at the centre of attention – бути в центрі ...  
view of recent developments – огляд останніх подій

Some Expressions Used by Radio 
Announcers When Broadcasting

This is Kyiv [calling] – говорить Київ 
Let us begin our broadcast… – починаємо пе​редачу …
Here is the news, read by... – Слухайте останні вісті, їх чи​тає (диктор)...
Here are the (latest) news headlines. – Пе​редаємо зміст повідомлень 
Here are some interesting news items from... – Передаємо деякі важливі повідомлення з...
This is the end of the news headlines. – Ми передавали короткий зміст випуску останніх вістей.
That is the news in brief. – Це був короткий огляд вістей.
The most important item is...  Найважливішим повідомленням є...
Here is the news in detail... –  Тепер про події докладно....
Here are the main points again. –  А зараз про головніші події ще раз.
This news is broadcast from... / comes to you from... – Новини передаються із...
In this edition of the news... – В цьому випуску новин...
That is the end of the national / home news. – Це всі новини нашої країни...
That is the end of the world news. – Це всі новини з-за кордону...
And now to end the news, here are the main points again. –  На закінчення випуску ще раз про головніші події.
This is the end of the news from... – Ми завершуємо випуск новин, який ви слухаєте із... 

The next news bulletin is at 8 a.m. – Наступний випуск новин слухайте о 8-й годині. 

This press review will be aired again at 9 p.m. – О 21-й годині ми повторимо огляд преси.
We are going off the air until 8 p.m. this evening. – Оголошуємо перерву до 20-ї години.
We are now closing down on the following frequencies... – Ми за​вершуємо передачу на таких частотах...
Transmission for ... is closing down for an hour. – Ми перериваємо передачу для... на одну годину.
We end this short musical interlude... – Ми завершуємо цю невелику музичну паузу.

This is the end of the program preview. – Програму передач завершено.
The radio newscast will begin in two minutes. – За дві хви​лини ми передамо хроніку останніх подій.
We shall be on the air at the same time tomorrow. – Слухайте нас зав​тра в цей самий час.
Listening to the Radio
What’s on the radio tonight? – Що передають сьогодні ввечері по радіо ?
Let’s listen to the weather report. – Послухаємо прогноз погоди.
Sports broadcasts and telecasts are extremely popular. – Спортивні передачі по радіо і телебаченню надзви​чайно популярні.
Switch to a different channel / station. – Перемкніться на іншу хвилю.
І missed the highlights of today’s broadcast. Are they interesting? – Я пропустив (прослухав) підсумок сьогоднішніх новин. Є щось цікаве?
It has fine tuning capability. – Він має шкалу точного налаштування.
It can work on batteries as well. – Він може працювати і на батарейках.
My radio is out of order. – Мій приймач зіпсувався.
My radio needs repairing. – Мого приймача потрібно ремонту​вати.
My radio is not easy to repair. – Мого приймача полагодити нелегко.
My radio is in very poor condition. – Мій приймач в дуже поганому стані.
There is often a lot of background noise. – Часто чутно сильний шум.

Watching TV Programmes
Our TV aerial / antenna is mounted on the roof. – Наша телеантена вста​новлена на даху.
This TV set has poor picture quality. – В цьому телевізорі обмежена видимість. 

I’m a regular viewer of the Ukrainian (Russian) programmes. –  Я регулярно дивлюся українські (російські) телепередачі (програми). 

Which is the most popular make of TV set now? –  Який телевізор зараз найпопулярніший ?
Is the TV programme good? – Телепередача  хороша?
The programme opened with the sports review. – Програма поча​лася передачею спортивного огляду.
There is some colour distortion. – Тут невелике спотворення кольору.
The picture / image is dark. – Зображення виходить тьмяним. 

The picture / image is bright. – Зображення виходить світлим. 
The screen is not adjusted correctly. – Екран налаштований непра​вильно.

Newspaper Expressions
As it is reported from London (Paris, etc.)... –  як повідомляють з Лондона (Парижа і под.)...
to touch upon smth. – стосуватися чогось, торкатися (питання, про​блеми)
to give facts, figures, etc. – наводити факти, цифри і т. д.
the newspaper carries an article about... – в газеті вміщена стаття про...
to comment on smth. – коментувати щось
to come to the conclusion that... – приходити до висновку (про те), що... 

to make a statement – робити заяву 

to go into details – вдаватися в под​робиці
to mention smth. in passing – згадати про щось мимохіть 

to talk politics – обговорю​вати політичні події 

a wide range of problems  –  широке коло питань 

to reach agreement [on smth.] – приходити до угоди (з якогось питання) 

to solve a problem – вирішувати проблему 

to maintain relations – підтриму​вати стосунки 

to adopt a plan, a resolution, etc. – ухвалювати план, резолюцію і т. п. 
to establish diplomatic relations – встановлювати дипломатичні стосунки (відносини)

to fulfil a task / a programme – виконувати завдання / програму
to make a proposal – вносити (робити) пропозицію 

to approve smth. – стверджувати, схвалювати щось 

to reach a deadlock – заходити в глухий кут
friendly [diplomatic, trade, etc.] relations – дружні [дипломатичні, торгові і под.] стосунки
foreign policy – зовнішня політика
domestic policy – внутрішня політика
under the agreement – відповідно до  угоди
to pursue a policy – провадити політику
tasks facing humanity – завдання, що постали перед людством
to call on smb. to do smth. – закликати когось щось зробити
close links / contacts – тісні кон​такти / зв’язки
to sign a document – підписувати до​кумент
to pay a state / official visit to... – прибути з державним / офіційним візитом до...
They had talks on various issues connected with... – Вони говорили про різні проблеми, пов’язані з...
In a friendly and businesslike atmosphere they exchanged views on a wide range of issues / questions. – В дружній та діловій атмосфері вони обмінялися думками з широкого кола питань.
As it was pointed out in the editorial (stated in the report, emphasized in the message)... – Як вказано в статті (сказано в до​повіді, наголошено у повідомленні).
The article presents a general picture of... – Стаття висвітлює загальну картину...
The author provides a detailed analysis of... – Автор робить детальний аналіз...
The main idea of the article... –  Головна думка статті...
We can draw the conclusion... – Ми можемо зробити висновок...
The purpose / aim of the article is to discuss / show... – Метою статті є обгово​рення / показ...
In the opening lines of the article the author tells about... – Спершу автор статті розповідає про ...
The article deals with international affairs. – У статті йдеться про міжнародні справи.
The article deals with current events in our country. – У статті йдеться про поточні події в нашій країні.
EXERCISES
Exercise 1. Read the text and compile lists itemizing: a) different forms of mass media; b) pro​fessions of people who are involved with them:

WHAT ARE THE MASS MEDIA?
    A message can be communicated to a mass audience by many different media; hardly a person lives for a day without feeling the impact of at least one type of mass media. The oldest media are those involving printed words or pictures which transmit a message by visual means–weekly and daily newspapers, magazines, books, pamphlets, direct mail circulars, and billboards.
    Radio is the mass communications medium which is aimed only toward the sense of sound, whereas television and motion pictures appeal both to the visual and auditory senses.
    Readers turn to newspapers for news and opin​ion, entertainment, and adver​tising. In weeklies the focus is upon the reader’s own commu​nity; in dailies the focus is on the nation and the world as well. Magazines give background infor​mation, entertainment, opinion, and advertising; books offer a longer range and more detailed examination of subjects, as well as entertainment; pamphlets, direct mail, and billboards bring the views of commer​cial and civic organizations. Films may inform and per​suade as well as entertain. Television and radio offer enter​tainment, news and opinion, and advertising mes​sages, and can bring direct coverage of public events into the listener’s home.

There are important communications-related agencies which are adjuncts of the mass media. These are (1) the press associations, which collect and distribute news and pic​tures to the newspapers, newsmagazines, television and radio stations; (2) the syndicates, which offer background news and pictures, commentary, and en​tertainment features to newspapers, magazines, and television and ra​dio stations; (3) the advertising agencies, which serve their business clients, on the one hand, and the mass media, on the other; (4) the advertising depart​ments of companies and institutions, which serve in merchandising roles; and the public relations depart​ments, which serve in information roles; (5) the public relations consulting firms and publicity organizations, which offer information in behalf of their clients, and (6) research individuals and groups, who help gauge the impact of the message and guide mass communica​tors to more effective methods.
     Who are the communicators who work for and with these mass media? We think of the core as being the reporters, writers, editors, announcers, and commenta​tors for newspapers, newsmagazines, television and radio stations, press associations, and syndicates. However, there are many others – news photogra​phers; book and publica​tion editors; creative personnel in the graphic arts industry; advertising personnel of all types; public rela​tions practitioners and information writers; and business management personnel for the mass media.

Exercise 2. Answer the following questions related to the above text.

1. What are the oldest media?

2. What kind of information do newspapers give to the readers?

3. What are the important agencies of communication?

4. In your opinion, what is the most important source of information – radio, press or television?

Exercise 3. Read and translate the text. Pay attention the words given below and retell the text. 

MASS MEDIA
As we have already explained, the mass media consists of the press, radio and tele​vision.
There are newspapers and magazines for readers of all ages, professions and levels of training, as well as for the enthusiasts of various hobbies – from philately and tourism to apiculture and cinema. In addition to this, there are various periodicals based on particular interests. For instance, the newspaper Accountant is addressed mainly to businessmen, and Medical Newspaper to medical work​ers. Many newspapers and magazines are published for special groups, such as stock​brokers, or teachers in schools, colleges and universities.
Contemporary Ukrainian periodicals are independent and the state guar​antees their financial independence. Ukraine publications now number over 4,000, which vary in their forms of ownership, genre, type, and frequency of issue.
People always eagerly await the next issues of these periodicals and when they come on sale, long queues form early in the morning at newsstands.
Nobody can doubt the role of the press in contemporary life: it is extremely important. People in our country are great readers of news​papers and magazines. Many of them subscribe to various papers and journals which are delivered to their homes. The Vechirny Kyiv is a local independent paper, and its circulation is very large, because it informs the readers of local and national events. Others enjoy reading such newspapers as The News from Ukraine, Kyiw Weekly and the Digest, which are published in English. Their contents deal with current issues of our present-day life and history; sometimes they are amusing and entertaining; still others deal with cultural and sport events. In all cases they can help people to improve their English.

There are magazines for children, young people and women, and there are also sociopolitical, literary, scientific, popular science, sports and satirical periodicals. They may be daily, weekly, monthly or quarterly.
There is a broad range of TV and radio broadcasting outlets in our country. Television is now increasingly being used to analyse the socioeconomic progress taking place in Ukraine. It focuses more on reports, discussions, commentaries and dialogues with viewers. They discuss ways of improving the Ukrainian economy and solving social problems. After such discussions there are tens of thou​sands of phone calls from viewers, none of which are left unan​swered.

Many people watch TV at leisure. One can choose the pro​gramme one likes best. Those who like music can listen to var​ious concerts. Sport fans can watch football or hockey matches. Television extends our knowledge about the world in which we live. Millions of people can see different lands, new plants, unu​sual animals and birds, mountains and valleys.
The national radio and television network of Ukraine is made up of government-run and non-government-run companies. Ukraine is a member of the International Telecommunications Union and an active participant in the Intervision network, created un​der the auspices of the ITU. The State TV and Radio Company operates several channels and includes editorial services specializing in po​litical analysis, public political programmes, current affairs informa​tion, youth and sports programmes. Lately, increasingly popular non-government TV companies such as “Tet-a-Tet”, “ICTV” and “Ukraina” (Ukraine) have appeared. Among Ukraine’s information agencies the ones that enjoy particular popularity are the “UKRINFORM” (Ukrainian National Information Agency), the Ukrainian Independent Information Agency "Respublika" (UNIAR), and the Ukrainian Independent News Agency "Interfax-Ukraina" (UNIAN). These agencies have correspondents and reporters in every administrative region and abroad, and dissemi​nate press, radio, photo, video and TV information both within and outside Ukraine. Professional journalists are linked in the National Press Club, a public organiza​tion without political affiliations whose main purpose is to extend contacts among media people in Ukraine and beyond its borders, and in improving the professional experience of Ukrainian journalists.

various  hobbies – різноманітні хобі 

philately –  філателія 

apiculture –  бджільництво 

anxiously – тривожно, неспокійно; схвильовано; дуже сильно 

to await – чекати, очікувати 

long queue –  довга черга 

to subscribe  to (for) – передплачувати (газети, журнали і под.) 
to deliver – розносити, дос​тавляти (пошту) 
International Telecommunication Union – Міжнародна органі​зація радіомовлення і телебачення 
Intervision network –  мережа Інтербачення 

Ukrainian National Information Agency – Українська національна інформа​ційна агенція Укрінформ 

Ukrainian Independent Information Agency “Respublika” – Українська  незалежна  інформагенція  новин (УНІАН)
Ukrainian Independent News Agency “Interfax-Ukraina” – Інформагенція «Інтерфакс-Україна»
Exercise 4. Read and translate the following text:

The Mass Media in Great Britain

When we refer to the media, we usually have in mind four main channels by which information can be transmitted – the press, radio, television, and the Internet. The mass media represent a powerful force nowadays and they are able to influence public opinion.
Newspapers have historically been the most common source of information. In Britain they exist in the form of broadsheets and tabloids. They differ in language style, size, circulation and, last but not least, price. The Times, The Guardian, The Independent and The Financial Times are the most popular British broadsheet daily papers. They have longer, more detailed articles and they cover both national and international news. They also give a thorough analysis of important political and economic events. Their language is quite formal.
Tabloids are popular newspapers with huge headlines, and short articles written in simple language. They focus on national news but most of their space is devoted to gossip about famous people, improbable events, crime and sport. They arc smaller in size than the broadsheets and cheaper as well. In Britain they may be divided into two groups – the middle market press and the so-called "gutter press". The Daily Express and Daily Mail belong to the first group. Their language is less formal than the language of broadsheets but they do not use slang.
Weekly and monthly magazines are usually printed in colour, and they rarely cover current events. Different magazines are aimed at different readers. Some are aimed towards teenagers, others towards women, and still others towards those who are interested in economics, politics, geography or science. Some of them have been in circulation for over sixty years. They had appeared before many of the dailies were published.
Radio used to be one of the most powerful instruments for shaping public opinion. It gained popularity long before TV came into being and, strangely enough, it still enjoys high prestige. Thanks to its network of reporters radio was able to present dispatches from all over the world long before television networks were able to show their reporters working in distant parts of the globe. Television is taken for granted nowadays, but it gives the viewers a wide range of options that suit their interests and tastes. Besides its function for entertainment, television plays an important role in education, medical science and politics. Its social role cannot be overestimated either. For the elderly and the ill, television is often the only link with the outside world.
The Internet has entered contemporary life at a pace nobody could have imagined five years ago. It is an incredibly rich source of information for the young, the middle-aged and the old in all walks of life.
Exercise 5. Answer the following questions using the information given in the text above.
1. What are the four main channels of information?
2. What is the difference between broadsheets and tabloids?
3. How do magazines differ from newspapers?
4. What advantage does radio have over television?
5. What does television offer to its viewers?
Exercise 6. Find how the following ideas are expressed in the text.
1. People see things in the way the mass media want them to.
2. People learn about events mainly from newspapers.
3. Broadsheets concentrate on news from home and abroad.
4. Tabloids sometimes publish untrue stories about famous people.
5. Some magazines are devoted to problems which are interesting for young people.
6. Radio is respected by its listeners.
7. People are used to watching television.
Exercise 7. Fill in the missing prepositions
1. Newspapers are divided … broadsheets and tabloids.
2. Newspapers differ, among others things, … size, price and circulation.
3. Tabloids publish articles which are written … simple language.
4. Many articles in tabloids are devoted … the private lives of famous people.
5. Magazines are printed … colour and are aimed … different groups in society.
6. There are magazines that deal … economics, politics, geography or science.
7. Television is an important link … the outside world.
8. The Internet is a rich source of information … both the young and the old.














Exercise 8. Read and translate the following text: 

The Mass Media in Ukraine
Every day we read newspapers and magazines, listen to radio and watch TV. Nowadays there are so many newspapers and magazines, radio stations and TV channels that we have to be very selective and decide to which ones we will give preference.
Which newspapers and magazines do people prefer to read? Most like to read newspapers containing appealing and interesting news and information. We now have many varied newspapers, and new newspapers appear almost every day. The Ukrainian press is free from direct government control, but there are some state-owned dailies such as Holos Ukrainy (The Voice of Ukraine), Hreshchatyk, Uryadovy Courier (Government Courier) and independent: Vechirny Kyiv (Evening Kyiv), Kievskie Vedomosti (Kiev Information Newspaper). We have several English-language periodicals, including some bilingual ones. For example, the newspaper News from Ukraine and the magazine Ukraine are available in English and the journal Political Tho​ught is available both in Ukrainian and English. Newspapers may be daily, or weekly; magazines may be weekly, monthly or quarterly. 

One Ukrainian commentator offered the following thoughts on this topic:
“The newspapers and magazines I read are the most readable ones with a large readership or circulation. The newspapers cover local, home and foreign affairs, they deal with the burning questions of our history, the latest events and forecasts of the future. They also touch upon cultural and sports news. I like the way they present different points of view, and different appro​aches to problems. My parents and I subscribe to some peri​odicals, so we can be referred to as subscribers. We buy some newspapers and magazines from kiosks.
I often listen to the radio, especially in the morning before I leave for work. I prefer to listen to musical programmes and brief news reports. I like to listen to weekend programmes; some of these are very amusing and entertaining.
We have a number of TV channels. Many people like to watch programmes on UT-1, Inter and 1+1 (Ukrainian TV channels), ICTV, N, 5, UKRAINA (Ukraine). Those whose television sets are adequately equipped can watch various channels in addition to those mentioned above, such as T, Nashe Kino (Our film), STB, K1, K2, Megasport, Music, tv, TET, NTN, National Geographic, History, Explorer, Ren tv, and RTR planeta (Planet). I prefer to watch CNN news in English, educational programmes for youth and some entertaining and educational programmes. In addition I like to watch interesting films in the areas of features, adventures, horror, or science. I enjoy watc​hing cartoons, such as those of Walt Disney. Now and then I like to watch newly-developed programmes. Some of them are very enjoyable and entertaining.”
You can’t get along without these words:
to be selective – бути вибірковим
to be available – бути наявним, можна дістати
quarterly – щоквартальний, щоквартальник
readable – цікавий
readership – читачі, читацький загал
to deal with – розглядати 
a point of view (viewpoint) – точка зору 
a subscriber – передплатник 

9. Answer the following questions about your family and yourself:
1.
Does your family subscribe to any newspapers or magazines? If so, which ones?
2.
Do all the members of your family read newspapers and magazines? Do they have any preferences?
3.
Do your friends and acquaintances prefer to subscribe to periodicals or buy them at a newsstand/from a news agent?
4.  If you read a newspaper or a magazine, do you begin reading from the very first page or do you go directly to your favourite sections?
5.  Do you have a favourite TV channel? What is appealing to you in it? Is it specialized, such as in the case of a music channel?
6.  If you are listening to your favourite radio music channel, are you irritated when the music is inter​rupted by news?
7.  Do you like to read gossip in the celebrity columns? Do you think that it is an invasion of one’s privacy?
8.  What is your opinion about advertising in the mass media? Do you like it? Is it necessary?
9.  Some people say that they prefer not to watch or listen to the news programmes and not to read newspapers because they feel many negative emotions afterwards? What is your opinion?
10.
If you were offered the choice of watching TV, listening to the radio, or reading a book, a magazine or a newspaper, which would you choose, and why?
See p. 88 for additional information.
Unit 2.
the history of newspapers and magazines

Exercise 1. Read the text below and say what the predecessors of today’s newspapers were.

THE HISTORY OF THE NEWSPAPER
Some of the earliest attempts to circulate news were made in ancient Rome. In Rome the Daily Events was published from early days of the Empire until its fall in A.D.1 476 and, besides its general circulation, it had a function as a medium of communication2 between military officers and their armies.
Soon after the invention of printing, newspapers appeared in Germany. They were small sheets, generally dealing with events such as the discovery of America3, the surrender of Granada to Ferdinand and Isabella4, and such local events as earthquakes, executions and witch burnings5.
In the 16th century an official newspaper was issued in Venice, with accounts of battles and other matters of public interest. This paper was circulated throughout Europe, and originally sold for a small coin called a “gazetta”. In time the paper itself came to be called a “gazetta”, a name which is still used in various forms and in various languages. These little sheets, issued occasionally, had little in common with the great newspapers of today, with their very numerous news items.

1
A.D. – Anno Domini – лат. Нової ери
2
medium of communication – засіб комунікації
3
discovery of America – відкриття Америки
4
the surrender of Granada to Ferdinand and Isabella – захоплення Гранаді Ізабеллою І Кастильською і Фернандом ІІ Арагонським (1492р. поклав кінець влади мусульман в Іспанії)
5
witch burning – спалювання відьом
Exercise 2.  Read  the  text below, and find the answers  to the questions given at the end of the text.
THE FIRST PRINTED NEWSPAPERS
The early and middle years of the 16th century were years of wars and religious disputes all over Europe. All this aroused the interest1 of ordinary people in obtaining news. The earliest newspapers appeared in order to supply that demand. By the end of the 16th century several printers in Germany and the “Low Countries” – Holland and Belgium – were producing  pamphlets and announce​ments of great battles or sensational events, often called “relations”2. There were also pocket-size “newsbooks” of 8, 16 or 24 pages, summarizing the events of the previous six months. These two types, the ‘relation’ of a single event (usually on a single sheet of paper) and the general account of news collected over the course of a period of time, were the two forerunners of newspapers, which developed later.
The beginning of the newspaper press in England was connected with a long series of European conflicts known as the Thirty Years’ War. In 1620 a great battle took place near Prague, and to report the results of this battle to people in England, an Amsterdam bookseller and printer George Veseler published a news sheet telling the story of the battle. It is regarded3 as the first newspaper in English. Other news-sheets followed, at irregular intervals. They usually consisted of twenty-four pages, with dimensions of five by seven inches4. They reported foreign news, mostly the campaigns of the Thirty Years’ War. It was too dangerous to write about English affairs for fear of trouble with the government or the powerful politicians.
1 aroused the interest – викликало інтерес 

2 “relations” – тут оповіді
3 it is regarded – вважаються

4 five by seven inches – сім на п’ять дюймів 

1.  What aroused the interest of ordinary people in information?
2.  What were the first pamphlets printed in Germany and “Low Countries” called?
3.  What were the two forerunners of newspapers?
4.  What is regarded as the first English newspaper?
5.  Why did the first news-sheets report only foreign news?
Exercise 3. Read, translate and retell the following text.
 THE BEGINNING OF THE NEWSPAPER
The English newspaper began when Englishmen began to understand the world around them, beyond the boundaries of their own villages or towns. In England a few hundred years ago, outside London, there were only small communities, whose people were interested only in the daily life of their own district.
From early times three methods of circulating news were known: proclama​tions, issued by the king or the government, to inform the people about laws, and posted in some prominent location such as on a church door; sermons, presented by clergymen; and various kinds of popular ballads, poems, songs and rhymes sold in the streets or sung in taverns to celebrate events such as the birth or marriage of a prince or princess, or a battle victory. In the country villages travelling pedlars would bring news of what was happening in the world outside. These were the only means by which news could circulate in England until the second half of the 19th century, when the printed media for the first time began to appeal to the mass of the ordinary people.
The first written news service was supplied to the great and wealthy people in Elizabethan England (1558–1603). They had to spend part of the year in London involved with the Queen, with Parliament, or in the Law Courts. There they would hear news of important events. They also exchanged daily gossip with the crowds in the streets of London. During the summer the rich went to their country houses. To keep abreast with the news they often employed private news writers called ‘intelligencers’ to send them regular bulletins of the gossip of the town. These reports were not printed – they were private letters addressed to a particular client.
Until the invention of printing by Gutenberg in 15th-century Germany no good method existed for making multiple copies of letters or documents. The printing press was introduced into England by William Caxton in 1476. 
Exercise 4. Complete the following sentences.

1. The English newspaper began … . 2. The people in small communities were interested only in … . 3. In the second half of the 19th century the printed press began to appeal to … . 4. The people exchanged daily gossip with … . 5. The rich often employed private news writers called … .

Exercise 5. Insert the right word: 

(Invented, refer, issued, circulate, “gazette”).

The printing press was … in Germany in the 15th century. Today we often … to newspapers and to journalists as “the press”.  The earliest attempts to … news were made in Rome. The first official newspaper was … in Venice. At that time it was called … a name which we still use today.
Exercise 6.  Choose the right word:
1.
In England many years ago, there were only small ... outside London.

a) communities    b) churches    c) taverns
2.
Three methods of ... news were known.
a) printing   b) circulating   c) copying
3.
They spent part of the year in London in ... on the Queen, …

a) gossiping   b) celebrating     c) attendance
Exercise 7. Mark the statements that are true.
1. The first English newspaper began in Elizabethan times. 2. Three methods of circulating news existed: proclamations, sermons and popular ballads. 3. The first written news service was offered to the ordinary people of England.
4. The rich often employed private newswriters called ‘intelli​gencers’ to send them regular bulletins of the gossip of the town.
5. To this day it is common to refer to newspapers and to the journalists who work for them as “the press”.
Exercise 8. Answer the questions on the text.
1. When did the first English newspapers begin? 2. What three methods of circulation of news had been known in England from early times? 3. Who brought news to the villages? 4. How did the great and wealthy people get the news? 5. Whom did the rich employ in summer in order to keep in touch with the news? 6. Why is it common to refer to newspapers and to the journalists who work for them as “the press”?
Exercise 9. Read and translate the following texts. Pay attention to the words  given below. Retell the text in your own words.

THE DEVELOPMENT OF ILLUSTRATED MAGAZINES
Before the First World War the highest standard was achieved by British, American and French illustrated magazines. German weeklies surpassed them in the 1920s. Several illustrated weeklies existed in the USA during the 1920s; they were rather conservative and did not make full use of the power of photographic communication.
By the time of the outbreak of the World War I1 the quality of photographic equipment was good, which enabled photographers to collaborate with the press to make good outdoor snapshots when the light conditions were favourable. Photo​graphs showing the setting of war events were especially valued. Photographic reports which appeared on the pages of periodicals included exaggeratedly positive pictures showing royalty visiting the frontlines and meeting with high-ranking officers. Such pictures were generally taken by court photo​graphers. Many photos were taken during pauses in the fighting, some in artificial conditions arranged safely behind the frontlines. These pictures gave readers an inaccurate impression, presenting war as little more than a game. Some soldiers and sailors who were good photographers took their cameras to the front, and some of their photos reached the pages of newspapers and periodicals. However, the function of “war photo journalist” was still rather rare. Several outstanding American photographers worked in Europe without having the status of war reporters.
In the 1920s and 1930s the main goals for contemporary illustrated magazines were to obtain variety and to have a good presentation. 
In the USA a major change in illustrated photography came in the second half of the 1930s. An event of almost historic importance was the foundation of the magazine Life in November 1936. Around the same time many monthlies were also established, which were important for the development of modern journalistic photography.
1 the outbreak of World War I – початок першої світової війни
Exercise 10. Read and translate the following text:
The Development of the Specialized Periodical

The general popularity of periodicals and the favourable conditions that existed for their development in the 19th century made it possible to establish more narrowly specialized magazines. International competition in sport, which was developing at the same time as photography, became one of the pursuits that attracted great interest from the public. The first modern Olympic Games were held in Athens in 1896. Two years earlier, the magazine Sport in Bild had been founded in Berlin, and it contributed greatly to systematic presentation of scenes from various competitions and gymnastic events. This specialization demanded photographers who were capable of recognizing how to take a photo at the most exciting moment.
Besides several sports magazines such as the French Le Sport Universel Illustré, sport supplements in many periodicals and newspapers became increasingly important. The appeal of sports events to the general public was soon understood by many press magnates.
Modern nonfiction is based partly on travel books, whose popularity has increased steadily. Publishers of illustrated weeklies realized this, and included travel stories and pictures in their periodicals, while some far-sighted individuals founded new specialized magazines. The renowned National Geographic Magazine, still one of the most popular monthlies in the world, was founded already in the 19th century. This kind of periodical contributed greatly to the development of press photography.
Among the specialized periodicals founded during the 1880s, also magazines devoted to fashion should be mentioned. They generally drew on a certain tradition of fashion supplements which had existed for several years. Many of the fashion magazines founded during that period still exist; Vogue is one example. Its first issue appeared on December 7, 1892. Due to its popularity, an independent British edition started appearing in 1916. Paris was indisputably the centre of fashion at the close of the 19th century, and it was only logical that fashion magazines would also appear in France.

On the whole, it can be said that from the end of the 1880s to the end of the First World War, the range of illustrated magazines both for the general public and for specialized groups increased substantially, as many new periodicals joined the established weeklies and monthlies.
1. What contributed greatly to the development of specialized magazines?

2. When was the magazine Sport in Bild founded?

3. Did many press magnates realize the appeal of sports events to the general public?

4. When did the first issue of the fashion magazine Vogue appear?

5. Did the range of illustrated magazines both for the general or specialized public increase in the 1880s?

Exercise 11. Read and translate the following text:

Periodicals in the 19th Century

The 19th century was a time of rapid growth in periodicals and newspapers. During that period, which also saw the striking development of photography, cities likewise continued to grow at a fast pace. By the turn of the century there were more than 20 cities with a population over a million. This improved the conditions for increasing the circulation of popular newspapers and magazines.

The rapid growth of urban agglomerations was not the main reason why an unusually favourable situation developed for publishers of periodicals. The increasing volume of industrial production led to more advertising. The publisher’s profits from advertisements, increasing proportionally with the interest businesses had in advertising, enabled them to improve the extent and quality of periodicals and newspapers and keep their prices constant, and sometimes even to reduce them.
Not only illustrated weeklies realized the advantages of pictorial information: editors of newspapers also became increasingly aware in the 1890s that printed images could add to the popularity of their periodicals. The process of recognizing this was helped by several outstanding individuals who realized the imminent approach of the visual age. One of these pioneers was Joseph Pulitzer, who in 1883 bought the New York World newspaper at a time when it was not very successful. In the three years of his ownership, it became one of the most successful papers, partly due to the use of pictorial information (still in the form of reproductions of engravings). The World carried increasingly more illustrations and finally pictures became its more or less key component. 

The rising general standard of periodicals raised the question of how to make use of all the potential of pictorial information. Direct reproduction of photographs by the half-tone method was naturally most widely used in mass-circulation illustrated magazines. However, modern printing methods were not yet available everywhere.  The public at that time did not always receive the replacement of engraving by half-tone reproduction of photographs with enthusiasm; they were even less able to recognize this as a fundamental innovation in journalism.

Exercise 12. Answer the following questions:
1. Was the 19th century ripe for the speedy growth of periodicals and newspapers?
2. What improved the conditions for increasing circulation of popular newspapers and magazines?
3. What enabled publishers to improve the circulation and the quality of periodicals and newspapers?
4. Could printed images add to the popularity of periodicals?
5. Who was the editor of the periodical World?
6. Did some newspapers begin to use direct reproduction of  photographs?
Unit 3.

newspapers and magazines nowadays

Exercise 1. Read, translate and retell the following text in your own words.
The Press

Even in this age of high technology, the press continues to be an important source of information. A lot of people read newspapers every day. Those who do not do so regularly usually buy weeklies to enjoy reading on Saturday or Sunday. Many readers indicate that they prefer papers to television for the simple reason that they have more time to concentrate on the news.
The variety of magazines is very broad. Among others there are professional, educational, light, sports, women’s or children’s magazines.
Many people want to be well informed about what is happening in the world. Many news agencies have foreign correspondents in almost all parts of the world. Journalists have to be selective and try to cover the most important events. The news is then distributed by agencies and published in newspapers.
Considering the abundance of newspapers and magazines in existence, we might feel that there is no danger to the freedom of the press, a fundamental right in human society. However, there are some limits to the latitude that journalists can exercise.  If they are not honest and reliable, they may be brought to trial for spreading misinformation, breaking the law, invading the privacy of others, or committing libel – any false or malicious writing that exposes someone to public ridicule or damage his reputation. There are also limits on what reporters may do in order to get a story.

In short, representatives of the press should always be professional, responsible, careful and ethical. However, they are often faced with the contradiction between the right to know and the right to privacy and fair treatment, a conflict which sometimes cannot be easily resolved.

Exercise 2. Read, translate and retell the following text in your own words.

Newspapers

The earliest newspapers were published in the 17th century. These were single sheets of paper which appeared weekly. They were used as a medium for political propaganda, and usually published satirical wood​cut pictures, news and articles intended to destroy the proprietor’s politi​cal rivals.
Many different types of newspapers have emerged since those days. There are various kinds of newspapers which are printed weekly or daily, on a national or, local scale; in many areas there are now free newspapers which contain mainly advertisements. However, all news​papers have one major feature in common: they employ people to col​lect the news. The largest group among these people are the reporters, who are sent out to cover differ​ent events every day. 

No paper can afford to have reporters every​where in the world. News agencies such as the Associated Press (AP), Exchange Telegraph and Reuters employ people to gather news from all over the world, and then they sell it to any newspaper that will pay for it. In this way, papers can get reports from foreign countries without keeping a reporter there all the time.
Most papers in the world are owned by private individuals, and are able to produce a certain amount of profit for their owners despite the accompanying costs. Some owners are very wealthy, and also own television and radio stations. The editorial page in a newspaper is where to look for the leading articles, or “leaders”, which comment on events. Usually these leaders will express the opinions of the newspaper’s owners. Not all countries allow free speech in the newspapers. Some have censorship, which means that articles have to be checked first to see that the government does not object to what has been presented there.
Newspaper advertisements are very expensive because they reach millions of people. A full-page advertisement in a Western national newspaper can cost thousands of dollars. It is no wonder that more than half the costs of newspapers are paid for by advertising. This is obvious​ly taken into consideration when newspaper layouts are planned: adver​tisements are laid out first, then the news.
No paper has room to print all the news it gathers, so every day an editorial board meets to decide which stories to include and, most importantly, which to put on the front page.  At this stage, a rough outline of the pages is designed, but everyone knows it will change many times before the paper is actually ready for printing.  Stories may be rewritten, cut, extended or scrapped. Headlines and sub-headings will be added, and photographs to illustrate them. The material that is ready to print is then stored in computers.
Exercise 3. Read and translate the following text.
Newspapers in Great Britain

The population of the United Kingdom of Great Britain and Northern Ireland is now over 60,000,000. Many news​papers are sold every day: there are few homes to which one newspaper is not delivered every morning. Many households receive two or even three newspapers every day. One newspaper may be delivered to the house, a member of the family may buy one at the station bookstall to read in the train as he goes to town, and someone else in the family may buy an evening newspaper later in the day.
Daily papers are those that are published daily from Monday to Saturday. There are morning papers and evening papers. Morning papers are on sale early in the morning. Evening papers begin to appear during the morning, and new editions ap​pear every two or three hours until the final edition comes out in the evening.
As in other countries, newspapers in Great Britain vary greatly in the way they present the news. There are serious papers for those who want to know about important happenings everywhere, including both domestic news and foreign news. There are popular newspapers for those who prefer entertainment to information. There are newspa​pers whose pages are largely filled with news of sports―football, boxing and racing―and with stories of film stars, or accounts of crime and of law court trials. Most newspapers nowadays provide interest​ing and useful articles for their women readers. They tell them about the latest fashions in clothes, how to furnish their homes, and how to cook new and exciting dishes.
The popular newspapers naturally have much larger circulation figures than the serious newspapers. There are many national papers which are sold through​out the country, some of which have printing offices in large towns in the north.
In addition to the London dailies, there are other papers which are pub​lished in the provinces. Many of these are independent, and the best of them sell throughout the whole country, in competition with the London papers. The Manchester Guardian, the Yorkshire Post (published in Leeds), and the Scotsman (Edinburgh), for example, have national circulations. The quality of their writing and reporting gives them national influence.
The Manchester Guardian’s motto, “Facts are sacred, com​ment is free”, is famous. This paper, because of its very frank com​ments on the news, is very influential.
The provincial newspapers give very full attention to local as well as to national affairs. In recent years some of them have been bought by national papers. To many people this seems to be unfortunate and even dangerous.
The London newspaper that is best known outside Great Bri​tain is probably The Times. It was established in 1785, and has a high reputation for reliable news and serious comment on the news. It is an independent paper, and does not give its support to a particular politi​cal party. Its leading articles (or “leaders”, as they are usually called) give the opinions of its editorial staff, not those of the owners of the paper.
The correspondence columns of The Times are always interest​ing and often amusing. Most of the letters are on serious subjects, but from time to time there is a long correspondence on a subject that is not at all serious, perhaps on a new fashion of dress, or the bad manners of the younger generation compared with the manners of thirty years ago.
The Times, of course, does not publish the strip cartoons that are so common in the cheaper and popular papers. It does, however, publish a crossword puzzle every day, with clues that are both clever and amusing. Many Times readers try to solve the puzzle every morning as they travel to town by train from their homes in the suburbs.
Two popular papers, with large circulations, are the Daily Mirror and the Daily Sketch. These have many pages of photographs and numerous strip cartoons. Their make-up (the way in which the news and pictures are arranged on the pages, the size of the head​lines, and so on) is more exciting than that of the serious papers. The news that appears in their pages is not always the most important news; it is the news that will, in the editors’ opinion, be most interesting to the man in the street. And if the man in the street is more interest​ed in actors and actresses, film stars, boxers and bathing beauties, then these papers provide photographs and short news items to sat​isfy this interest.
The London evening papers, the Star, the Evening News and the Evening Standard, are sold not only at the ordinary news​agents’ shops and station bookstalls, but also at busy street corners. The men and women who sell them do not always stay by their piles of papers, however. They sometimes go away and leave their papers on a small stand. Passers-by help themselves to the paper they want and leave two pence, the price of the paper, in a box or tray. There are dishonest people in London, but no one thinks it worthwhile to rob a newspaper seller of such a small sum.
The evening papers sell well because they print the latest sports results through​out the day. The sports pages also give advice to those who bet on the outcomes. Those who have made bets on horse races are anxious to know whether the horse on which they have bet has come in first.
In winter people are interested in the scores of the big football matches, and in summer in the latest scores of the county cricket matches. During the football season the papers provide information to help those who try to win large sums of money in the football pools.
The Sunday papers are not Sunday editions of the daily papers even if, as is sometimes the case, the owners are the same. Two of them, the Observer and the Sunday Times, have a high standing like that of The Times and the Manchester Guardian. The Sun​day Times has no connection with the daily paper called The Times. The Observer, started in 1791, is the oldest Sunday paper published in Britain.
The Observer and the Sunday Times provide, in addition to the news, interesting articles on music, drama, cinema, newly pub​lished books, and gardening. Many of the best critics write for these two papers.
Other Sunday newspapers are more popular. Most of them give full accounts of the many sporting events that take place on Satur​day afternoons, and provide numerous articles for their women readers.
A modern newspaper could not be sold at a profit without adver​tisements. A single copy costs more to produce than the price paid by the reader. A newspaper with a large circulation may cost about $100,000 a week to produce. About a quarter of this sum is received from the business turns who advertise in its pages.
(from A. S. Hornby)

bookstall –  книжковий кіоск 

motto [′mɔtəu] – гасло, лозунг
reliable news – достовірні (правдиві) новини 

the man in the street (the ordinary man) – зви​чайна людина
Exercise 4.  Answer the following questions:

1. What are the typical features of the “popular” newspapers?
2. What can you say about the quality papers?
3. Why has the Daily Mirror become a serious rival of the Express?
4.Whose newspaper is The Times? Is it an organ of the government?

Exercise 5. Complete the following sentences:
1. There are serious newspapers for those who want … .

2. The Manchester Guardian’s motto is … .

3. The best known newspaper outside Great Britain is …

4. Two popular newspapers, with large circulations, are … .

5. The London evening papers … are sold … .

6. The Observer and the Sunday Times provide, in addition to the news, interesting articles on … .
Exercise 6. Read the text and list some of the specific features of the American press.
THE PRESS IN THE USA
All American periodicals are privately owned, controlled and managed. In addition to the commercial ones, a large number of publications are produced by industrial organizations and churches, schools, clubs and other community bodies.
The US publishes more newspapers and periodicals than any other western country. Most dailies give a greater emphasis to local news because of the strong interest in local affairs. That is why there are no national newspapers. Almost every small town has its own paper.
Fifty-five daily papers have circulation of over 250,000 copies, including five in New York and five in Chicago.
Daily newspapers in the major American cities usually contain from 40 to 100 or more pages on weekdays. Daily papers in small cities of 20,000 people contain about 20 pages on weekdays. Sunday editions of major papers have 200 or more pages. There are two main reasons for this size difference. First, a newspaper carries items of interest to everyone–young people and old people, businessmen and workers, buyers and sellers. Second, the selling price is not enough to pay for producing the paper. In order to earn additional money, newspapers sell advertising space to private citizens and business firms, and a large part of the paper is taken up by advertising.

Commercial advertising, which is the main source of profits for the owners of newspapers, magazines, radio and television stations, influences the mass media in the USA.

to sell advertising space – продавати місце для реклами
Exercise 7. Match the English and Ukrainian equivalents:
	1. daily newspapers
	a. рекламувати товари                                                                            

	2. intelligent reader
	b. щодені газети

	3. sensational events
	c. розумний читач

	4. a copy of a paper

	d. величезний прибуток

	5. advertise merchandise    
	е. сенсаційні подіїї

	6. profits are enormous
	f. екземпляр газети


Exercise 8. Choose the right word.
1. Today daily newspapers in England can be ... into two groups.
a) published   b) provided    c) divided
2. The quality newspapers are strongly ...
a) conservative   b) important    c) sensational
3. Film stars’ babies, murder cases, and divorces often take most of the space in their ....
a) copies    b) pages    c) columns
4. The profits from the ... are enormous.
a) propaganda    b) advertisements    c) newspapers

Exercise 9. Complete the sentences.
1. Today daily newspapers in England can be divided into ... . 2. The first group consists of ... . 3. The second group of newspapers consists of ... . 4. Big business advertisers have an enormous effect on ... .
Exercise 10. Insert the right word.
(Reviews, magazines, periodicals, weeklies, journals, wide-range)
Weekly and monthly ... form a very important part of the British press. There are about 8,000 ... in the United Kingdom which are classified as “general”, “special​ized”, “trade”, “technical” and “professional”. General and specialized periodicals include ... of general interest, women’s magazines, publications for children, etc. There are journals specializing in a ... of subjects.  Women’s... such as Woman and Woman’s Own have the highest circulation. The most important ... are the Economist, the Spectator and the New Statesman.
Exercise 11. Mark the statements that are true.
1. British newspapers can be divided into “quality” and “popular” newspapers. 2. The great majority of “quality” newspapers are strongly conservative in their politics, but they report fairly fully on political events, so that an intelligent reader can form some idea of what is going on in the world. 3. ‘Popular’ press reports important world events. 4. ‘Popular’ papers include The Times and the Daily Telegraph. 5. For every one Englishman who reads one of the ‘serious’ news​papers there are ten others who read the ‘popular’ newspapers. 6. Big business advertisers have little effect on the major part of the British press.

Exercise 12. Answer the following questions:

1. What are the two groups of British daily newspapers? 2. Are the “quality” newspapers strongly conservative? 3. What items do the “popular” newspapers report? 4. Can you name any “quality” and “popular” newspapers? 5. Are the Englishmen fond of “popular” newspapers? Why? 6. Why does big business have an enormous effect on the daily press?

Exercise 13. Read the text below and give answers to the questions at the end.

 ENGLISH MAGAZINES AND JOURNALS
Good English writing can often be found in the weekly political and literary journals, all based in London, all with nationwide circulation in the tens of thousands. A vast range of magazines are published, intended for readers interested in all sorts of subjects. The Economist, founded in 1841, probably has no equal anywhere. A few years ago it adopted a coloured cover1 and has a few photographs inside, so that it looks somewhat like Time and Newsweek, Der Spiegel and l’Express, but its reports have more depth and breadth2 than any of those. It covers world affairs, and even its American section is more informative about America than its American equivalents.
The New Statesman and Spectator are weekly journals of opinion3, one left, one right. They regularly contain well-written articles. Both devote nearly half their space4 to literature and the arts.
The Times has three weekly “supplements”5, all published separately. The Literary Supplement is devoted to book reviews and covers all kinds of new literature. The Times Educational and Higher Education supplements are obviously specialised and useful sources for any serious student in these fields of interest. New Society and New Scientist, both published by the company which owns the Daily Mirror, sometimes have good and serious articles about sociological and scientific research, often written by academies yet useful for the general reader6.
Glossy weekly or monthly picture magazines cater either for7 women or for any of a thousand special interests. Almost all are based in London, with national circulations, and the women’s magazines sell millions of copies. For every activity with any human following, there is a magazine, supported mainly by its advertisers.

These specialised periodicals are not cheap. They survive due to peoples’s infinite variety of tastes and ambitions, and their desire to know, to create and to buy. Television has not destroyed the desire to read.

1 adopted a coloured cover – одержав кольорову обкладинку 

 2have more depth and breadth – глибше і ширше розкривають зміст

3
journals of opinion – журнали, які відображають різні думки

4
devote nearly half their space – відводять майже половину об’єму

5
supplements – додаткові випуски (додатки)

6
for the general reader – для широкого кола читачів

7
cater for ... – відображають інтереси ..., націлені на ...
1. When was the Economist founded?
2. What does it look like?
3. What topics does it cover?
4. What are the three supplements to The Times?
5. Why are specialized periodicals not cheap?
Exercise 14. Read the following text and do the exercises that follow it:
American press

Americans are surrounded by information from the time they wake up in the morning until they go to bed at night. A typical office worker, for instance, is awakened by music from an alarm-clock radio. During breakfast he reads the local newspaper and watches an early morning news show on TV. If he drives to work, he listens to news, music and traffic reports on his car radio. In his office he reads business papers and magazines. At home, he watches the evening news on television after dinner. In bed he reads himself to sleep with a magazine or a book.
Our typical office worker, like most Americans, takes all this for granted. This wide choice is the product of of an information revolution that has been underway continuously for nearly 300 years.  Technological advances have accelerated the gathering and distribution of information. In addition, because most of the news media in the United States are businesses which depend on advertising and sales, owners have always tried to appeal to the widest possible audience.

The New York Times is only one of many daily newspapers that have become significant shapes of public opinion. Other influential publications are The Washington Post, The Los Angeles Times. The Boston Globe, and The Christian Science Monitor. Satellite technology has made possible the first genuinely nationwide newspapers, from the serious business paper, The Wall Street Journal to the bright colours and personality orientation of USA Today.
Another popular phenomenon is the appearance of supermarket tabloids, sold mainly at gro​cery stores. Although they look like newspapers, they carry little important news and pay a lot of attention to gossip about celebrities, stories about children and pets, and diet and health tips. The leading tabloid, The National Enquirer, has a circulation of more than 4 million.
Nowadays the total number of daily newspapers in the USA is declining. There are several reasons for this. The movement of people from cities to suburbs has led to growing popularity of local weekly newspapers. Working husbands and wives find they have less time to read. Another important reason is probably the popularity of television including TV news such as CNN, and the availability of news from every part of the world on the Internet.
The same developments that have influenced newspaper circulation – faster printing methods, lower prices, advertising money – have also marked the beginning of mass appeal for American magazines. The most popular US magazines now are those which cater to Americans’ increasing leisure time and appetite for consumer goods. Some examples are Cosmopolitan and The Saturday Evening Post. The first weekly newsmagazine, Time, appeared in 1923 and was intended for people too busy to keep up with a daily newspaper. It was the first magazine to organize news into separate departments such as national affairs, business and science.
A basic characteristic of the American press is that almost all editors and journalists agree that, as much as possible, news should be very clearly separated from opinion about the news. Most newspapers are careful to give equally balanced comment, and thus to protect their reputation for objectivity.
There are no official or government-owned newspapers in the USA, and no state censorship, no ‘official secrets act’, nor any law that says that government records must be kept secret until several years have passed (though some “top secret” documents are protected). Courts and judges cannot stop a story or newspaper from being printed. An individual can sue a newspaper after something has been published, but by then, of course, the story has already appeared.
Needless to say, some Americans are not very happy with newspapers publishing “hot news” about politicians and famous people, but the America press responds by referring to their constitutional rights. And every journalist knows that when something which has been hidden behind closed doors appears on front pages, it can sell a lot of newspapers.

a) Render the text in English. 

b) What newspapers are published in your town / village? What do they print? 

c) Which papers are you fond of? Why? Write a few sentences to explain this.

Exercise 15. Read the dialogue carefully, and be prepared to present the main points of it in a shorter form.
Dialogue 

Anne: The newspapers and magazines are full of illustrated ad​vertisements. Most of them are very well done, but I don’t always approve of them.
David: What’s wrong with them, Anne?
Anne: I don’t like to be told what to buy.
David: Oh, but the advertisements help you to choose what’s best, don’t they?
Anne: Some of them have useful information, perhaps. But most of them do nothing but tell you to buy. They tell you to ‘Drink more milk’ and ‘Eat more fruit’. They tell you what kind of petrol to put in your tank, what kind of soap-powder to wash your clothes with, what kind of breakfast food to give the children, what kind of tooth​paste to clean your teeth with. I can’t believe there’s much difference between one kind of tooth paste and an​other!
Jack: I agree with you, Anne. The petrol companies must spend a lot of money on advertising. I wonder if they’d be able to take a penny off the price of a gallon of petrol if they stopped spending all that money on advertising.
David: I doubt it. And if they stopped advertising, your morn​ing paper would probably cost you at least a penny more. No newspaper could be sold at its present price without the money it gets from advertising.
Kate: Don’t you like the wonderful coloured advertisements you get in the weeklies, Anne? Especially in the women’s magazines, I often find the advertisements more exciting than the reading matter.
Anne: Oh, I find some of them attractive. I like those showing wonderful kitchens and furniture. That’s because Jack and I are getting married soon, and we’re interested in home fur​nishings. And I read the food advertisements. They some​times give useful recipes.
Kate: What kind of advertisements do you really dislike?
Anne: The picture strip kind. You know what I mean – the man who cannot do his office work properly, who’s going to lose his job, perhaps. Then someone tells him to take something or other every evening before he goes to bed. Then you see a picture of him afterwards, full of life and energy, and getting a raise in salary or being made man​ager of the company. 

David: Yes, I know the kind of advertisement you mean. But the public likes picture strips. So do I. I always look at that kind of advertisement. And I usually remember the name of the product that’s being advertised. 

Jack: We’ll become a nation of illiterates if this sort of thing goes on. People are content to look at pictures, pictures that tell a story. They’ll forget how to read. 
David: Oh, but you’re forgetting the little balloons! There’s al​ways some reading matter in the strips! And in any case, many things can be described more easily in pictures than in words. 

Kate: Those advertisements do have one point in their favour. They do provide work for the commercial artist. 

Jack: Don’t you think advertisements sometimes cause people to buy things they don’t need? The men who write them are so clever! They persuade people that they must have a new washing machine or a new refrigerator, to keep up with the neighbours. 

David: That may be true. Some advertisers do make use of social snobbery. But social snobbery is quite strong, isn’t it? Advertisers are not to blame if they sometimes take advantage of it. I’ve known people who’ve bought a thing just because they’ve seen that their neighbours have one. 

Kate: The advertisers are not always successful, though. My father has had his car for nine years. He’s quite satisfied with it, in spite of the pages of advertisements for new cars.

weeklies – publications that come out once a week 

reading matter – anything that is to be read 

recipe – a list of things needed, especially for preparing food; and information about how to use them.

Exercise 16. Check your understanding of these words, then complete the sentences that follow.
· editorial •circulation •correspondent •coverage •column •readership •obituaries   •supplement •broadsheet  • feature • tabloid  • censorship
1

  newspapers are printed on small pages and usually contain light or popular news stories, while a newspaper that is printed on large pages is called a ……………………. .

2
On  Sundays  I  often  read  the glossy colour …………………  before I turn to the main newspaper.
3
Although we publish a university newspaper, our ………………. extends far beyond the students attending the college.
4
Although we sold more copies than we did in January, …………….. figures are still not satisfactory.
5
There will be a special ……………. on health education in next week’s Sunday Times.
6 
David works as foreign …………….. for  the  Daily Telegraph.
7 
My daughter loves reading the gossip ……………….. in the paper, to find out what her favourite film stars have been up to.
8 
When Picasso died, all the major newspapers carried.........…. . on him.
9 
The editor’s opinion on important current events can be found in the …… ………….. . .

10
There was extensive media ……………… of the Kyoto climate treaty talks.
11
In certain countries, ……………………. of the press means that not all political opinions can be printed.

Exercise 17. The following adjectives describe how often a publication comes out. Put them in order.

    • monthly • biannual • weekly • daily • quarterly •  fortnightly

1  every day                     …………………………………..
2  once a week
…………………………………

3  once every two weeks
…………………………………..

4  every month   
…………………………………..

5 once every three months    …………………………………..

6 once every six months        …………………………………..

Exercise 18. Speak about the publication of magazines and/or newspapers in your country.

Unit 4.

Television

Exercise 1. Read and translate the following text.

Watching Television

We hear a great deal about the effects of watching television, and psychologists have been studying its influence on us for some consider​able time.
In our society, watching television is a large part of what people do when they are relaxing. Nowadays no one can imagine life without this useful invention. Television is a very powerful force. First of all, it is the most important source of information about what is happening in every corner of the world. It keeps us informed about wars, significant political or cultural events, catastrophes, accidents and crimes.
Moreover, television provides entertainment of every kind, making it possible to listen to good music and to watch interesting films, comedies, cartoons, shows or sports programmes.
Some kinds of programmes, such as nature or science documentaries or history programmes, can be educational, broadening our aware​ness of the world that we live in. In modern industrial societies, television has become a major tool to help children and adults broaden their horizons and increase their knowledge about the world and its peoples, and about their cultures and traditions.
In addition to this, numerous courses are available, such as in foreign lan​guages, cooking or gardening. Some entertainment programmes use a friendly and positive approach in dealing with people. Watching television is comfortable and inexpensive. Whenever we are tired or bored, we can always turn on the set, find our favourite programme and relax. At the same time, although it is true that watching television is relaxing, the more we watch, the more passive we become. Instead of going out for a walk or a jog, we prefer to sit in our armchairs and ruin our health. Television is like a drug. Those viewers who are addicted to it forget about everything else. They do not read books, do not entertain their friends, and do not go to sporting events – they just turn on the set and turn off their brain.
Most psychologists believe that television increases aggressive be​haviour, although it is difficult to provide absolute proof that television violence directly affects people. However, it has definitely been proved that television has a very negative impact on the development of children’s reading skills, particularly during the earliest years of the child’s education. The child sees television as something similar to reading, but much easier. Reading takes a lot of practice: it takes time and effort before you recognise words at a glance, and can concentrate on the meaning of what you are reading. Television, on the other hand, gives you instant access to information. Moreover, actors tell you sto​ries, and newscasters give you a picture of the outside world, so some children simply cannot see the point in learning to read. Reading trains the child’s imagination, because children need to create their own men​tal pictures of what they are reading about. Reading also introduces children to abstract ideas and forms an important basis for later understand​ing and analytical thinking. Since reading is a skill which develops various men​tal abilities, it is important that the young child see it as such, not as an equivalent to television.
Exercise 2. Comprehension questions.

1. Have psychologists become interested in the effects of TV watching only recently?

2. In what way is television harmful to our health?

3. Has it been proved that people who watch a lot of TV are more violent?

Exercise 3. What qualities do you think are important for a newscaster? Who do you think could be a newscaster in your group? Why? Discuss this. 

Exercise  4. What do you think of these quotations about TV ? 

 “Some television programmes are just like chewing gum for the eyes”.

                                                       (Adapted from John Mason Brown)

“I hate television. I hate it as much as peanuts. But I can’t stop eating peanuts.”

                                                       (Orson Welles)

Exercise 5. Read and translate the following text.

CHILDREN AND TELEVISION
How does television affect our lives? It can be very helpful to people who carefully choose the shows that they watch. Television can increase our knowledge of the outside world. It provides us with a pleasant way to relax and spend our free time.
On the other hand, television has several drawbacks. In some countries people watch the “boob tube” on an average of six hours or more a day. Many children stare at a TV screen for more hours each day than they do anything else, including studying and sleeping. It’s clear that the tube has a powerful influence on their lives and that its influence is often negative.
Recent studies show that after only thirty seconds of TV, a person’s brain ‘relaxes’ the same way that it does just before the person falls asleep. Another effect of television on the brain is that it seems to cause poor concentration. Children who watch a lot of TV can often concentrate on a subject for only fifteen to twenty minutes – they can pay attention only for the amount of time between commercials. Recently a survey to find out about children’s TV viewing habits in Britain was made by the English sociologist Elkan Allan. According to his findings, based on answers given by mothers about their children’s viewing habits, carried out for TV Times, an incredible proportion (90 per cent) of the nation’s children watch TV every day. What worries the author of the survey is the negligence revealed on the part of parents.

Eight out of 10 children are “usually or sometimes” allowed to watch TV right up to their bedtime. A third of the children five to eight years old, and two-thirds of those nine to eleven are allowed to stay up to watch TV after their normal bedtime on weekends.

There is a national “watershed” at 9 p.m., fixed by the BBC and the IBA, after which more violent and intimate scenes can be shown and adult themes explored. The survey reveals that 24 per cent of even five- to eight-year-olds are sometimes allowed to watch TV after nine o’clock, and half of the nation’s nine- to eleven-year-olds may actually be watching them. As mothers could be expected to play down their estimates, “the real figures would be even higher”, adds the author of the survey’s summary. Only 62 out of the 524 mothers interviewed said they allowed their children under 10 to watch anything they liked. It is implicit in these figures that adult tastes rather than concern for the child’s mind is the main factor governing the decision to switch off (27 per cent) or switch over (57 per cent) when parents considered a programme unsuitable.


What emerges most clearly from the mass of figures is that parents exercise little or no control over their children’s TV watching, even when it worries them. They throw the blame onto the creators of the programmes, which somewhat irresponsible. The people who make and schedule programmes should not be exclusively responsible for the effects of their programmes on children who may watch them.  
The most negative effect of the “boob tube” may be the fact that people become addic​ted to it. People often feel a strange and powerful need to watch TV, even when they don't enjoy it. Addiction to the TV screen is similar to drug or alcohol addiction: people almost never believe they are ad​dicted.

COMPREHENSION CHECK
Exercise 6. Read the questions below and find the answers in the text.

a) What percentage of British children watch TV every day?

b) What percentage of young children may sometimes view TV after 9 o’clock?
c) How many mothers in the survey said they allowed their children under 10 to watch anything they liked?

d) What main conclusion does the writer draw from the figures in the survey?

e) What suggestion does he make?
Exercise 7. Tell whether the following statements are true or false.

1. Television can increase our knowledge of the outside world.
2. Television has no drawbacks.
3. Television can only have a positive influence on children’s minds.
4. Addiction to TV is similar to drug or alcohol addiction.
5. Most children are not allowed to stay up after their bedtime on weekends to watch TV.
Exercise 8.  From the three alternatives given, select the best word to complete each sentence.
1. Recent studies show that after only thirty seconds of watching TV, one’s brain begins to (sleep, relax, work).
2. The parents throw the onus onto (children, programme makers, actors).
3. Addiction to TV is similar to an addiction to (reading, smoking, drugs or alcohol).
4. The most negative effect of the “boob tube” may be people’s (indifference, addiction, enmity) to it.
Exercise 9.  Make a list of the positive and negative results of watching television from the most important to the least. 

Exercise 10. Read the following text:
Broadcasting

Broadcasting in Britain has traditionally been based on the principle that it is a public service accountable to the people through Parliament. The principles of competition and choice are also connected with broadcasting. There are three public bodies which are responsible for television and radio services in Britain:
a)
the BBC (British Broadcasting Corporation), which broadcasts television and radio services;
b)
the ITC (Independent Television Commission), which licenses and regu​lates non-BBC TV services, including cable and satellite services;
c)
the Radio Authority, which licenses and regulates all non-BBC radio services.

Television viewing is Britain’s most popular leisure pastime: practically all house​holds have TV sets and most have video recorders.
The Government is not responsible for programme content, nor for broadcasters’ day-to-day conduct of their business. The independence of broadcasters requires them to maintain certain standards: programmes must display a proper balance and wide range of subject matter, and impartiality in matters of controversy. They must not offend good taste.
The BBC has two national TV channels and five radio services. It also broadcasts in 37 different languages of the world and has an audience of about 120 million people around the world.
Exercise 11. Decide whether the following statements about the text you have read are true or false:
1.  There are two public bodies which are responsible for television services in Britain.
2.  Television viewing isn’t Britain’s most popular leisure pastime.
3.  The BBC has five radio services.
4.  The BBC broadcasts in 50 different languages of the world.
5.  The Government is responsible for programme content.
Exercise 12. Read the following text:
Talk shows

According to recent TV ratings, about 30 % of Ukrainians have begun to watch programmes regularly in which ordinary people talk about their problems, personal tragedies, phobias, deviations and obsessions. In response to this development, television broadcasts include more and more talk shows. The participants in talk shows are asked many personal questions and talk in an informal way about various shocking, controversial or intimate matters.
Some of us wonder what makes people agree to appear in talk shows and reveal some of the most intimate details and secrets of their private lives. There may be many reasons. Some people do it for money and fame. Others believe that making a public confession on TV may help other people who are in a similar situation. They may also be hoping to receive some financial aid, and often consider television as their last resort to obtain it.
Although talk shows enjoy great popularity, they have critics as well as supporters. Some observers praise them for promoting openness and frankness, and for breaking rigid taboos such as those connected with family violence, adultery, drug addiction, alcoholism or the problems of AIDS victims. They also claim that such programmes have an important therapeutic effect since they give spiritual comfort and psychological support to people with serious problems. For some, a public confession on TV can be a cathartic experience which helps them to analyse their behaviour and their relations with others, or to provide a release for their anger; in other cases, it enables them to share their suffering, or to lighten their inner load by putting their worries into words. At the same time, talk shows offer a deep insight into human nature and encourage viewers to look into their own souls.
Critics, on the other hand, say that talk shows are very superficial and intended only to shock and deprave the viewer. What is more, they propagate bad taste, play a harmful pseudo-psychotherapeutic role and often violate the moral code. 
Despite the fact that many people criticize the programmes, the viewing figures are so good that they are broadcast at prime time. Isn’t that hypocrisy...?
Exercise 13. Imagine that you are invited onto a television show. Describe the participants in the show and your part in it. Share your impressions with your classmates.  

Exercise 14. Learn the following material:
● Magazine programme: a programme which is a mix​ture of "hard" news and feature items;
● Wildlife programme: a programme showing animals and birds in their natural environment;
● Quiz programme: a programme in which questions are addressed to members of the audience, who then receive prizes if they give correct answers; 

● Sitcom (situational comedy): a short film that provides entertainment; 

● “Soap” opera: a play (an regular afternoon television fea​ture) which originally appeared on the radio and was sponsored by soap advisers, continuing from day to day, presenting emotional and melodramatic situations like many operas of the 19th century (for which reason they came to be called  “soap” operas); 

● Videoclip: a short film approximately the length of a song; 

● Western: a uniquely American film presenting real or fictitious portrayals of cowboys, pioneer life and law enforcement in 19th-century western American settlements. 
Exercise 15.  Answer the following questions.
1. What are your favourite programmes? Refer to spe​cific programmes to illustrate your preferences.
2. What qualities do you look for in a television programme?
3. What programmes appeal to specific age groups?
4. What amount of weekend TV time is devoted to sports programmes? Would you rather watch your favourite sport on TV or view it in person? Explain your point of view.
5. What genres seem to dominate prime-time view​ing? First check a weekly TV schedule and make a list of all the prime-time TV programmes and break them into genres.
6. Should musical concerts and theatrical performances be broadcast on TV?
7. What are the advantages now available due to video recordings?
8. Do you think the emergence of music video clips presents any problems to musicians? If so, what problems?
9. What advantages, if any, does television have over radio? Will television replace radio in the future?
Exercise 16. What evening viewing would you recommend for a foreign visitor who is very interested in learning more about our country and its people?
Exercise 17. Continue the story which begins with the following words:
“I don’t often have a chance to watch TV pro​grammes during the daytime on weekends, but last year when I was laid up with pneumonia for almost a month I...”
Exercise 18.  Imagine that you’ve been asked to prepare a short interesting TV programme on some subject you’re familiar with. Give some idea of the programme you would prepare.
Exercise 19. Express your opinion on the following points of view:
1. Television kills conversation. 
2. Television causes people to consider things and to discuss them more with one another.
3. Television is terribly bad for people’s eyes.
4. Television is like a drug: people get addicted to certain series and they simply can’t switch them off.
5. Too much television is bad for children – it’s unhealthy.
6.  Educational programmes for children and students are very useful.
7. The issue of television and its effect on us is very important.  
8. Too many TV channels make it difficult to choose what to watch.
9. TV programmes should provide variety.

10. Nowadays we can’t do without television any more. 

11. Television offers both advantages and disadvantages. 

12. Television is a terrible waste of time. 

13. Television is going to kill the theatre. 

14. TV is one of the major influences that has a part in forming people’s character, ideology and outlook.

Exercise 20. Read the following text:

British Television

Watching TV is undoubtedly the way most British people spend most of their spare time. Perhaps this proves something about British TV programmes; on the other hand, perhaps it proves something about the British.
There are four TV channels: BBC 1, BBC 2, ITV (Independent Television) and Channel 4. The first two are run by the British Broadcasting Corporation and are non-commercial. This means that they do not show advertisements. The money to run BBC TV (and radio) comes from a licence which everybody who owns a TV must buy. ITV as a whole is controlled by  the Independent Broadcasting Authority (IBA), which was set up in 1954. There are fifteen different television programme companies, each serving a different part of the country. These companies get most of their money from firms purchase advertising from them.
Programming on the BBC Channel 1 resembles that of Channel 4. Except for the short period when it splits into the different regions, it broadcasts the same news, comments, plays, sports reports, etc.
The second channel is for minority tastes. It occasionally includes a complete opera. It broadcasts Open University courses outside popular viewing hours.
ITV is run by commercial companies which get their revenue by showing advertisements. Advertisers’ material appears for one or two minutes at quarter-hour intervals, either between programme items or in so-called “natural breaks”. There are strict rules about the amount of advertising and the type of advertisements allowed (for example, advertisements for cigarettes are forbidden). The advertisers do not sponsor the programmes or have any direct influence on their content. However, the charge for each half-minute of time is high, and varies according to the likely number of viewers. The broadcasting companies’ financial success depends on their ability to attract viewers, and the programmes themselves inevitably reflect public tastes. In general ITV companies show programmes aimed at the mass market. BBC I programmes also provide mainly light entertainment, such as detective programmes, comedy shows and music. More serious films, plays and documentaries are normally found on BBC 2.
All these channels produce a good mixture of miscellaneous entertainment, music, drama and serious discussion. All succeed in presenting news efficiently and interestingly. Both the BBC and commercial channels can at their best be excellent; but both also produce some rubbish. Both radio and television are often criticised for many (sometimes contradictory) reasons, but there seems to be a general opinion among people familiar with the productions in a number of different countries that, compared with others, the British still are to be admired.
Exercise 21.  Answer the following questions:
1. How many TV channels are there in Great Britain?
2. Are TV channels commercial or non-commercial?
3. What programmes does the BBC broadcast?
4. Is the second channel for minority tastes?
5. What is the difference between the BBC channels and ITV?
Exercise 22. Read this article about the early days of British TV advertising. Some paragraphs have been removed from the article. From paragraphs A-H choose the one which fits into each gap (1–7). There is one paragraph which you do not need to use. Make a short summary of the article.
A Short History of British TV Advertising

Television advertising in Britain began on 22 September, 1955 with the inaugural broadcast of ITV, the first commercial television channel. Up to this point, the only television channel was the BBC, which operated a strict policy of no advertising. Viewers seemed happy with this arrangement, and less than enthusiastic about the prospect of advertising on their screens. Most commentators gave the new ITV station little chance of success.
	1


The early commercials were rather different from those we are familiar with today. Most noticeable is that they were in black-and-white, but they were also much longer than today’s adverts, and they were far more stilted. In effect, they were moving newspaper adverts. In part, this was a result of the lack of experience in television advertising in Britain. But, more importantly, it was because the television industry was concerned not to appear too American – the bogey of public service broadcasting.
	2


The morning after the first commercials appeared, Bernard Levin wrote in the Manchester Guardian: “I feel neither depraved nor uplifted by what I have seen ... certainly the advertising has been entirely innocuous. I have already forgotten the name of the toothpaste”.
	3


Other formats followed, this time in the no-man’s-land between advertisement and editorial. These were known as time spots and advertising magazines. In time spots, the advertiser booked the station clock and tied in his product with the time announcement. “Time to light a red-and-white” claimed one cigarette manufacturer. Other punctual advertisers were Ever-rite watches and Aspro. The Independent Television Authority (ITA) regarded the time spots as annoying and abolished them in December 1960.
	4


It first appeared in the spring of 1957. It relied on believable story line, recognisable characters and the warm personality of the landlord. Products, from the familiar to the outlandish, were skilfully woven together each week. After the demise of the ad mag format, the same actors appeared running Jim’s stores in a series of adverts for Daz, continuing the successful mix of popular proprietor and ‘good’ advice.
	5


The type of products advertised on television have changed over the years. In the 1950s advertisings, dominated by the soap powder manufacturers and food advertising. In the 1960s there was little car advertising due to an agreement between manufacturers. The manufacturer Datsun arrived 
from Japan in the 1970 and broke the cosy agreement between the cartel not to advertise.
	6


In the 1980s advertising changed again. New outlets for the message arrived in the form of Channel 4 on Breakfast television, but there were also cultural change brought about by Thatcherism. The possibility on advertising on the BBC replacing the licence fee was strongly suggested by the Adam Smith Institute. The report went on to recommend that cigarette advertising banned in 1965, should be reinstated. (The BBC still does not carry advertising, and the ban on tobacco advertising remains in place.)
	7


Television advertising has come a long way since 1958. Many products have disappeared from the screens and have been replaced by ones undreamt of forty years ago. But the great adverts live on in the viewer’s memory.

A. The 70s brought us new ads such as the Smash Martians and the Hamlet cigar adverts. Old favourites remained on the screen, often with a new twist to liven up a familiar product: thus the popular star of one series of ads, Katie, was sent to America with her family, letting her explain all about Oxo to her new American friends while giving an added gloss to a familiar product.
В. The advertising magazine ran for a few more years until 1963 when it, too, met its end. Created to encourage small advertisers who could not afford their own ad slot, they had a loose story format and each episode featured a collection of products. The most famous was Jim’s Inn, set in a hotel with Jimmy and Maggie Hanley as the owners.
С. The first commercial was for Gibbs SR toothpaste. It featured a tube of toothpaste, a block of ice and a commentary about its “tingling fresh” qualities. Its style was jerky and uncertain. Typically of the early adverts, any single frame could be used with a written caption as a newspaper advert. The first Persil adverts were actually adapted from their familiar posters, with dancers and sailors in different shades of white and the announcer reassuring us that “Persil washes whiter. That means cleaner”.
D. ITV’s detractors claimed it would be too American, the British public would not want their programmes interrupted by adverts and it would never be as good as the BBC. Bound up with the new challenge to the BBC was the issue of advertising. The British, it seemed, felt that the proper place for advertisements was in newspapers. When it came to television, nobody could have predicted the relationship that the viewing public would later have with their favourite TV ads. But that was still a long way off.
E. Until the 1970s, the advertisers’ approach was very much to tell the viewer why they should use that product. The style changed in the 1970s, with viewers being invited to share in the lifestyles and values of the characters using the product on screen. Whether as a result of the introduction of colour spurring people on to new" heights of creativity, or simply because viewers were now television-literate and demanded higher production values, adverts in the 1970s were noticeably different  from what went before.
F. This emphasis on money was to change the face of advertising completely. Soon, major corporations started to grow up around the new industry, and the type of programmes shown was dictated by large financial concerns. Gone were the days when the television-viewing public actually had a say in what they watched. From this point on, we would be subjected to sponsorship by all kinds of manufacturing and service industries. Nor were we likely to forget,   with   their constant reminders that “This programme is brought to you by Smiths – the tastiest crisps money can buy”.

G. Clearly, there was a need for more effective advertising, and the presenter commercial was a standard format which was arrived at very quickly. The presenter, often a personality with whom the viewers would be familiar from popular programmes or the theatre, would appear using the product and extolling its virtues, perhaps with the aid of a chart or ‘scientific’ demonstration. At the end, a sincere out-of-vision announcer would recap on why that presenter had chosen the product. It was a popular, easy-to-write format that could be produced with minimal sets and therefore was cheap to make. Even so, many of the early presenters seemed to confuse shouting with communicating.
H. Interactive adverts started to appear in the late 1980s. The first was an advert for Mazda cars. In this, viewers were instructed to video-record the ad and play it back frame by frame. On doing so they were able to take part in a competition to win a Mazda car. First Direct also ran interactive adverts, simultaneously on ITV and C4; by switching between the two channels, viewers could see either a positive or a negative outcome to the story. Neither of these examples were truly interactive, but they did force viewers to become more involved.

Exercise 23. Read the following text :
TV – A Child’s Friend or Enemy?
Much can be said in favour of television because of the fact that it is a medium for transmitting information. This means that it can both entertain and educate children, helping them to acquire know​ledge and to learn about the world, while keeping them amused. Televi​sion is also undoubtedly a convenient option for many busy mothers, acting as a “babysitter” much of the time while they get on with everyday chores.
On the other hand, much of what is shown on television is unsuitable for younger children, painting a misleading picture of life which includes murder, bad language and unnecessary violence. This can have a harmful effect on a child’s perception of events, meaning that he will become accustomed to such behaviour and see nothing wrong with it.
Television can also have the effect of turning a child into a zombie who will have difficulty relating to other people because of spending long hours sitting uncommunicatively in front of moving images.
(From Virginia Evans and Jenny Dooley)
option – вибір, альтернатива, варіант
chores – рутинна, хатня ро​бота
misleading – що вво​дить в оману, обманливий, облудний 

perception – сприйняття, відчуття
Exercise 24. Read the following text:
The Influence of TV on Children

The influence of TV on children is a problem common to all developed countries, and Ukraine is no exception. According to sociologists, almost 90 per cent of schoolchildren spend their free time watching TV. A teenager spends between 1 and 4 hours watching TV. To produce programmes that are interesting and informative is not a simple task and a great deal is being done in this field. Producers and writers of children’s programmes try to help their viewers not to turn into passive recipients; their aim is to encourage the youngster to do something useful and good.
Educational TV is developing rapidly. Its programmes cover 17 school and college subjects, as well as 13 other topics ranging from space to chess problems. Foreign languages – English, Ger​man, French and Spanish – are taught on TV. The evidence of the success of these programmes is the large number of letters received from viewers.
Children send telegrams as well as letters. One sent by a group of young viewers to their favourite narrator read: “We wish you the best of health, and please don’t go away on holidays”.

exception – виняток
passive recipients  – що пасивно сприймають інформацію 
to encourage – надихати
Exercise 25. Read the following dialogue:

Soap operas or serials?

Iryna and Vasyl are talking about soap operas
Iryna:
Do you like soap operas, Vasyl?

Vasyl:
You mean TV serials?

Iryna:
We call them soaps.

Vasyl:
I don’t watch them.
Iryna:   I know. Boys of your age don’t like them.

Vasyl:
My mother likes them very much. There were very few of them on TV before I was born – I mean when mum was younger – so now she really enjoys watching them.

Iryna:
My mum likes the soaps too.

Vasyl:
Once my mother came home after her favourite serial had finished. She was very unhappy that she had missed it and the evening was spoilt for her.

Iryna:
Are there any British soaps on Ukrainian TV?

Vasyl:
Lots of them, both British and American. But the Ukrainian soap operas  are really good nowadays.

Iryna:
What’s so good about them?

Vasyl:
You can see almost all the good actors in them.

Iryna:
You mean actors who work on the stage in the theatre?

Vasyl:
Yes. And most of them deal with the problems of everyday life of people from all social groups so everyone can find something of interest there.

Exercise 26. True or false?
1. Vasyl says that he watches serials regularly.

2. Iryna thinks that boys are not particularly interested in serials.

3. Vasyl’s mother never misses any opportunity to watch a serial.

4. There used to be more serials on TV in the past than now.

5. Serials are very good because of the actors who play in them.

6. Serials can be of interest to anyone as they describe the life of average people.

Revision exercises
Exercise 27. What type of TV program are you probably watching if you see the following? (Match the description on the left with the programs on the right).
	1.  Actors doing and saying funny things
2.  People discussing politics
3.  Animal life in Antarctica
4.  Guns, murder and police
5.  A long interview with a famous person
6.  Everyday lives of the same group of people
7.  Characters played by moving drawings
8.  Someone talking about a new soap powder
9.  A person telling you what happened today
	a)  a detective series
b)  a commercial
c)  soap opera
d)  a comedy series
e)  a talk show 

f)  a current affairs program 
g)  a nature documentary 
h)  the news

i) a cartoon


Exercise 28. Imagine that you can choose the programs that will go on two TV channels in the evening. Fill in the chart below with the names of the programs and tell which type they are (news, sports, talk show, etc.)

e.g. «The Field of Wonders» – a quiz show
	Time
	Channel 1
	Channel 2

	7.00 – 8. 00 p.m.
	
	

	8.00 – 9.30 p.m.
	
	

	9.30 – 10.00 p.m.
	
	

	10.00 – 11.30 p.m.
	
	

	11.30 – 0.1 a.m.
	
	


Exercise 29. Fill the gaps in these sentences.

1  The news 
   on Channel 3 at nine o’clock every night.
2  Ten million people watch this
 every week. It’s very popular.
3  There was a
 about traffic problems in cities on TV last night.
4  I saw a
 programme about birds in Antarctica.
5  My sister is 13; she reads
 magazines every week. She likes the love stories.
6  With my computer I can get the sports news on the………………… .
7  Most young children don’t read newspapers, they prefer…………….
Exercise 30. Match the phrases in the left-hand column with the expressions in the right-hand column. Use lines to connect them.
	1. Talking about family problems
	a   International news

	2. Film of elephants in Africa       
	b  Sports programme

	3. Football cup final  
	с   Soap opera

	4. Reports from all over the world
	d  Nature programme

	5. Maria decides not to marry Philip
	e   Talk show



Exercise 31. What may we find in the following magazines? Use lines to show the match between the terms in the left-hand column with the phrases in the right-hand column. 

1 a computer magazine
a  articles about health
2 a women’s magazine
b  pictures of pop music stars
3 a news magazine
с  news about the Internet
4 a teenage magazine
d  interviews with politicians
Exercise 32. What do you call ...
1 a person who goes out and gets stories for newspapers? 


2 a person who writes articles in newspapers and magazines?
3 a newspaper you can buy every day after about 5 p.m.?
4 a magazine that children read, with cartoon pictures?
5 a programme on TV about animals, birds, etc?
Exercise 33. Answer these questions for yourself.
1 Do you read a morning or an evening newspaper?
2 How many TV channels do you have?
3 Is satellite TV popular in your country?
4 How many hours of TV do you watch every day?
5 What are your favourite kinds of TV programmes?
Exercise 34. Write a paragraph about the media in your country. Use words concerning the mass media.

Exercise 35. What sort of TV programmes do you think these would be?

1 Murder at the Match
4  The $10,000 Question
2 The Amazing Underwater World
5   Last Week in Parliament
3 World Cup Special
6  Hamlet from Stratford
Exercise 36. Write definitions explaining what jobs each of these people involved in the media do?

Example: A make-up artist makes up the faces of people who are to appear on TV.
1 a foreign correspondent

6
a bookseller
2 a sub-editor

7
a publisher
3 a continuity person

8
a columnist
4 an editor

9
a camera operator
5 a librarian
                             10   a critic
Exercise 37. Fill in the gaps in the sentences below with the most appropriate word from the following word list: 
buttons, broadcasts, camcorder, comics, remote control

1 He doesn’t even get up from the sofa to change channels; he just presses the …….. on the ……….. .
2 You can hear BBC news
 all over the world.
3 Although our
 was expensive, we’ve taken some priceless pictures of our children.
4 Children often prefer watching .............................. to reading books.

Exercise 38. Choose any newspaper (it could be in your own language if you can’t find an English one) and complete the following sentences.

1 The main story today is about ......................................................... .

2 The editorial is about ....................................................................... .
3 There are readers’ letters on page …. and they deal with the following topics: …………… .
4 The most interesting feature is about ............................................ .
5 There is some scandal on page........, a crossword on page........……, a cartoon on page …………. and some small ads on page ...................
6 The most interesting business story is about ............... and the largest sports article is about…………….....................….. .

7 The most striking photograph shows............................... .
8 There are advertisements for...................., …………. and ............. .
9 An article about……………. on page ….... made me feel  …………….. .

Exercise 39. Tell what you think about the following.
1. Children and TV is a great problem. 

2. Television must offer children programmes that are instructive but not di​dactic, and entertaining but not mindless.
3.On one hand, television keeps children from getting exercise and enjoying the fresh air during their spare time; on the other, it teaches them many things about the world, and may help to develop their imagination. Which is more important?
3. Children should only watch programmes that are interesting and useful, and not all the programmes that are presented hour after hour. 
5. Television is not harmful, but if you let child watch TV programmes without being selective, he simply turns into a passive viewer.
6. Parents should give their children an opportunity discuss with them what they have been watching on TV. 
Exercise 40. Fill in the gaps with words given in the box below and read the newspaper article about television news.

	events
	century
	period
	report
	understand
	entertainment 
                                                                                                                                                                                                                                                                                  

	fifty
	short
	accounts
	battle
	audiences
	interviewing


	done
	service
	world
	news  
	commercial
	


The News
Today we are accustomed to seeing the news, whether it is a fire in a nearby supermarket, a speech by a president or an actual ___________ (1) between two armies ten thousand miles away. It is important to ____________ (2) that this experience has been possible only within the latest ___________ (3) years. Until well into the twentieth ___________
(4) it took days or weeks before newspapers could ___________ (5) on invasions or great natural disasters. We live, therefore, in a remarkable ___________ (6) when we not only obtain instant ___________ (7) on the radio but can watch dramatic ____________ (8) just as they are taking place thousands of miles away.
Television news can be regarded as part of the __________ (9) provided by the broadcasting industry. We don’t just see newsreaders providing detailed ___________ (10) of events but we have a great deal of live footage. News items are generally ___________ (11), rarely more than three minutes, and features are included that are attractive to local _________ (12), even though they are unimportant in terms of _________ (13), or national news.


In emergency situations,  an excellent job is __________ (14) by the television networks, which keep us up to date by __________ (15) world leaders and experts. However, most television newscasts are not simply a __________ (16) to the public. They attract large viewing audiences and are thus very important for the companies, which compete to sell their ___________ (17) time slots for higher prices.

Exercise 41. Fill in the gaps with one word which best fits each blank and read the story.

How TV Helped me TO Learn a Language

When I first came to live in Spain, I could not _________ (1) any Spanish. I had to learn to speak _________ (2) because of my job. Some friends suggested buying a television and this __________ (3) out to be really good advice. At first, I did not really understand _________ (4) at all, but little by little I began to pick up the _________ (5) ideas. I would read an English newspaper the ____________ (6) day so I knew what was happening around the ____________ (7) anyway and I could understand the news. But the best ____________ (8) for learning Spanish were the game shows. I must have __________ (9) hundreds of them in the first few months after I came to live here. __________ (10) the same patterns are repeated again and again, you learn the rules of the language __________ (11) automatically. Despite the fact that they were not the _________ (12) of programmes I would normally have watched, I began to quite _________ (13) them. Although I speak Spanish well now, I still watch them sometimes.
Exercise 42. Define the tense forms in the following sentences:

1. Most of the pictures in magazines are related to their content. 2. The art of printing made rapid progress during the 19th century. 3. Look! He is taking photos with a new camera. 4. She had written only two letters by the end of the day. 5. You will find this unique journal in a modest office building in Lower Manhattan. 6. Each of the students of our group has already bought the latest issue of Volyn News.

Exercise 43. Use the appropriate tense form of the verb in parentheses:

1. Mr. Brown said that there (to be) 4 TV channels in Great Britain now. 2. My friend told me that he (to drive) home last night before the rain started. 3. Nobody knew that he (to publish) his article in the next issue of the newspaper. 4. The editor thought that we (to collect) material for the article at that moment.
Unit 5.

Radio

Exercise 1. Read the following text and retell it:

Radio in Ukraine
The National Radio Company of Ukraine (NRCU) broadcasts 94.5 hours daily on three home channels; "Radio Ukraine International" is a channel for foreign listeners. Domestic broadcasts are in Ukrainian. Foreign listeners can receive programmes in Ukrainian, English, German and Romanian. 

  Channel One 

The First Channel includes information and news events in Ukraine and abroad; serial programmes on political and socioeconomic subjects; literary and musical programmes; and programmes for children and youth.
  Channel Two “Promin’” (Ray) 

This youth information and music channel deals with the most urgent problems of young people in Ukraine, and in particular it helps young people to receive guid​ance in choosing a career, gives information about the most important events in the lives of young people, as well as acquainting them with modern Ukrainian music.
  Channel Three
  UR Programme Three – Radio “Kultura” is the “Channel of spiritual rebirth” and is basically intended to create a special environment for higher spiritual culture involving a mass audience within the sphere of domestic radio.

  Radio Ukraine International 

RUI acquaints foreign listeners with all aspects of Ukrainian political and socio​economic life.
The NRCU cooperates actively in different spheres with many television and radio broadcasting organi​za​tions around the world. The international activities of Ukrai​ni​an radio are carried out within the framework of agreements on technical and creative cooperation that have been signed with foreign companies and radio organizations, and also in conjunction with the NRCU membership in the European Broadcasting Union (EBU).  The EBU is the world’s largest association of national broadcasters. It numbers 71 members in 52 countries. The NRCU has been an active member of EBU since May 1995.

Exercise 2. Read the following text and translate it:

Radio Stations in Ukraine

Many young people in Ukraine listen to the radio during their leisure time, at work or while travelling. For some of them it is their main source of information because even though some of them haven’t enough time to watch TV programmes, anyone can to listen to the radio. Among young people in Ukraine, the most popular radio stations are “Radio 5”, “Melody” and “Radio Lux”. They include editorial services specializing in public political programmes, news, coverage of local events, sports commentary, and entertainment programmes, but the most important part of their programming consists of music. The songs are in Ukrainian, Russian and English. Music on the different channels satisfies the tastes of all types of people. If your friend has a birthday party you can call to the radio station, send your best wishes and order a song. Very often people take part in phone-in programmes in which they can get a prize if they give the right answer. All these broadcasts extend our knowledge about the world we live in.

Exercise 3. Read the following text and answer the questions:

British Radio

At the time when radio broadcasting began to develop in a significant way, the British without delay made agreements on certain principles. Unlike the press, it was not to be financed through commercial advertising, but its programmes were to be free from state control, and were to receive no state subsidy. The British Broadcasting Corporation (BBC) was set up and was given a monopoly on radio broadcasting, which it was to finance by compulsory annual payments. Until recently radio in Britain was a monopoly of the BBC. However, in the past few years commercial radio stations have been opened in many large cities.
The BBC operates four national services. The domestic channels are Radio 1, Radio 2, Radio 3, and Radio 4. Each of these has a distinctive style and content. Radio I specialises in pop music and broadcasts mainly during the daytime. Disc jockeys introduce their own record programmes, most of which are made of songs taken from the top 40. Radio 2 is also a music station, but concentrates on so-called “light” music, i.e. non-classical, but non-pop. Radio 3 is a culture station. During the day it broadcasts classic music, usually from recordings, and in the evening it has broadcasts of concerts, plays and talks. Radio 4 is basically a spoken-word service. There are news programmes, quizzes, serials and current affairs programmes. The BBC has a powerful external service known as the BBC World Service which provides programmes in about forty different languages and broadcasts to all parts of the world. The activities of this service are based on broad experience and on age-old traditions of the British broadcasting both at home and in foreign policy. 
 In addition to these services, the BBC also operates a number of local radio stations in different parts of the country. These report local news and stories and also carry programmes from the BBC national network.
All BBC stations are non-commercial. They do not carry advertisements and are financed by money that is paid for TV licences. You do not have to buy a licence if you have only a radio but no TV. Commercial stations, on the other hand, are financed by the advertisements which they broadcast.
Commercial stations are now found in many large cities, and most of them broadcast a variety of programmes to suit the needs and the tastes of local audiences. In London there are two commercial stations which broadcast twenty-four hours per day.
The BBC also broadcasts television and radio programmes designed specially for students of the Open University, most of whose 130 or so undergraduate courses contain video and audio components, some of them available on cassettes for use with correspondence texts.
1. How many national services does the BBC operate?
2. When were commercial radio stations opened in many large cities?
3. In how many languages does the World Service provide programmes?
4. Are there any local radio stations in Great Britain?
5. What do commercial stations broadcast to suit the tastes of local audiences?
6.  By whom are the BBC and commercial stations financed?
Exercise 4. Read the following texts which provide additional information about our topics, and then be prepared to present them with different words and in a shorter form, using eight to ten sentences:

Text 1
Radio and television broadcasting services

Radio and television broadcasting services are provided by the British Broadcasting Corporation (BBC), which was established as a public corporation in 1927, and by the Independent Television Commission (ITC) and the Radio Authority, commercial concerns whose powers are defined in the Independent Broadcasting Authority Act of 1973.
The BBC broadcasts on two television channels and the Independent Television Commission broadcasts on ITV and Channel Four, which began operating in 1982. BBC Radio offers five national radio networks in the medium- and long-wave bands, as well as FM programming and an overseas service in 37 languages. Both the BBC and IBA operate local radio services; the BBC has 39 local stations (including 2 for the Channel Islands). In September of 1992, the first national commercial radio station, Classic FM, was inaugurated, and two other similar stations were planned. As of 1999, there were 225 AM and 525 (mostly repeater) FM radio stations and 78 television stations. In 2000, there were 1,432 radios and over 500 television sets for every 1,000 people. The same year, there were about 338 personal computers in use for every 1,000 people and 245 Internet service providers were serving 33 million people by 2001.

Text 2
BBC Radio

The most prominent stations are the national networks operated by the BBC.

    * BBC Radio 1 broadcasts mostly current pop music output on FM and digital radio, with live music throughout the year.
    * BBC Radio 2 is the UK’s most listened-to radio station, featuring presenters Terry Wogan and Jonathan Ross, and playing popular music from the last 5 decades as well as special interest programmes in the evening.
    * BBC Radio 3 is a classical music station, broadcasting high-quality concerts and performances. At night, it transmits a wide range of jazz and world music.
    * BBC Radio 4 is a current affairs and speech station, with news, debate and radio drama. It broadcasts the daily radio soap The Archers, as well as flagship news programme Today.
    * BBC Radio Five Live broadcasts live news and sports commentary with phone-in debates and studio guests.
The introduction of digital radio technology led to the launch of several new BBC stations:

    * BBC 6 Music transmits predominantly alternative rock, with many live sessions.

    * BBC 7 uses the BBC’s large archive of speech programming to broadcast classic comedy and drama, mainly originally from Radio 4.
    * BBC Asian Network – aimed at the large South Asian community in the UK (also available on AM in some areas).
    * BBC Five Live Sports Extra – a companion to Five Live for additional events coverage.
The BBC also provide 40 local radio services, mainly broadcasting a mix of local news and music aimed at an older audience.

Text 3
Commercial radio

Three nationwide commercial channels are available – Virgin Radio, Classic FM and talk SPORT. As in the case of the BBC, digital radio has brought about many changes, including the roll-out of local stations such as Xfm, Kiss FM and Kerrang Radio.

Commercial radio licences are awarded by government body Ofcom, which advertises a licence for a specific area and holds a so-called beauty contest to determine which station will be granted permission to broadcast in that area. Stations submit detailed application documents containing their proposed format and the outcome of research to determine the demand for their particular style of broadcast.

Most local commercial stations in the United Kingdom broadcast to a city or group of towns within a radius of 20-50 miles, with a second tier of regional stations covering larger areas such as North West England. The predominant format is pop music, but many other tastes are also catered for, particularly in London and the larger cities, and on digital radio.

Rather than operating as independent entities, many local radio stations are owned by large radio groups which broadcast a similar format to many areas. The largest operator of radio stations is GCap Media with over 40 local commercial stations. It also owns Classic FM and London's most popular commercial station, Capital FM. Other owners are Emap, holding mainly large city stations in the North of England and Global Radio, owner of the major Heart and Galaxy brands as well as the London FM and national DAB speech brand LBC.

Many of these stations, including all the BBC stations, are also available via digital television services.

Text 4
Community radio

Community radio stations broadcast to a small area, normally within a five-kilometre radius, and are mostly not-for-profit organisations, owned by local people, on which the broadcasters are volunteers. They are recognised under the Communications Act 2003 as a distinct third tier of radio in the UK. The community radio movement in the UK was founded in the mid-1970s, broadcasting through Restricted Service Licences, the Internet and cable.

An Access Radio pilot scheme gave fifteen stations, including Resonance FM and ALL FM, full time licences, and this has blossomed into a lively sector, directed by the Community Media Association.

The broadcasters are predominantly based around easily defined racial community such as Asian Star FM in Slough, or a geographically defined community such as Speysound Radio.

Exercise 5. Read the following text and translate it: 

The Nature of Radio and Television

Radio and television reach people over long distances quickly and bring them into immediate contact with the rest of the world and even with outer space. With radio and television, the audience has a great deal of control. If one dislikes the message being sent, one can switch to another, turn it off, or leave.
The three main purposes of radio and television are to entertain, to inform or educate, and to sell products and services. Educational radio and television often provide information in more depth than do commercial radio and television stations, which make a profit by selling broadcast time to advertisers.
The major types of television and radio performers include actors, enter​tainers (comedians, singers, dancers, musicians), talk-show hosts, announc​ers (disc jockeys, newscasters, news commentators), and specialists. Each type of performer must develop special skills, as well as those general com​munication skills necessary for all effective speakers.
Radio announcers entertain and inform their listening audiences. Therefore, radio announcers need exceptional verbal and non-verbal communica​tion skills. Announcers also must be able to read script so that it sounds fresh and natural. They must be ready at any time to speak extemporaneously. The ability to sustain a sincere, enthusiastic tone of voice, whether reading from a script or ad-libbing, is a skill an announcer gains from experience.
Radio announcers perform for live audiences, but unlike many other performers, they neither hear nor see their listeners. as a result, there is no im​mediate feedback to help them gauge their effectiveness as communicators during a broadcast. Feedback, when it exists, occurs much later in the form of letters or telephone calls from the listening audience. Because of this lack, announcers must be vigilant about articulating precisely, varying voice vol​ume without speaking too loudly or softly, and altering pitch for emphasis.

Effective radio announcers contribute much more than entertainment to their listeners. Whether broadcasters are speaking informatively about music they select or alerting listeners to a news update, their facility for expressive communication allows them to improve the quality of life for vast audiences.

(O’Connor, 1988).

Exercise 6. Read the following text, give a summary and discuss it:
American Radio and Television

Mass media (that is, the press, the radio and television) play an important part in the life of society. They inform, educate and entertain people. They also influence the way people look at the world and give them new impressions. “After all”, say Amer​ican journalist, “news is not what happens – it is what you see or read about in mass media”. In other words, mass media mould public opinion.
Millions of Americans watch TV and read newspapers in their spare time. The daily paper seems to dominate family life at breakfast, and TV does so almost all the time. The TV set is not just a piece of furniture – it is practically a family member. It can also become a habit-forming drug that is impossible to resist. The radio is turned on most of the time, creating permanent back​ground noise. It does not interfere with people’s activities – they can listen to the radio while doing some work about the house, while read​ing a book or while driving.
On the radio people can listen to music, plays, news, and various com​mentary and discussions called forums. At a forum, a number of authori​ties exchange views on social, economic and political problems, as well as on books of common interest. Several different sides are represented so that the listeners can hear a variety of opinions. Such broad​casts are popular with listeners. 
Various radio and TV games, such as TV quiz programmes, also attract a large audience. During a radio panel-game listeners of the radio send questions to the studio to be answered by the mem​bers of the panel, who compete for the best results. During TV quiz programmes questions are answered by TV viewers.
There is a lot of advertising on American TV and radio. Some of the TV and radio stations are owned by big corporations or indivi​duals. The owners can advertise whatever they choose. To advertise their goods commercial firms buy TV and radio time, so a lot of radio and TV time is taken up by advertisements. The firms also sponsor shows and programmes that influence people to buy their products. One method is to allow people to attend a show or to take part in a quiz programme only if they send the studio a certain number of empty cartons, boxes or wrappings (depending on what product the spon​soring firm is selling). People are attracted by such programmes not only because they provide entertainment. For the person who gives the correct answer for the main question a valuable prize is usually promised, such as a video or radio cassette-recorder or a stereo music centre. Americans are very optimistic. Their optimism makes them believe in luck and buy things which they may not need at all. The sponsoring firm makes large profits from such programmes. The more people attend the show, the greater the profits are.
Advertising promotes business and benefits businessmen but of​ten annoys the general public. The play you are watching on TV may be interrupted several times by an appeal to use a new perfume or detergent, or to drink a certain kind of beer. Though Americans are used to everything being advertised, watching such programmes gives one a headache instead of providing relaxation. Sometimes the pa​tience of the viewer runs out and he turns off the TV set without ever learning who murdered the innocent old lady, hijacked the plane, forged the cheques, poisoned the wife of the millionaire, kidnapped his daughter or committed some other crime. The viewer will never know if the police caught the burglar who robbed the bank or if the criminal escaped.
To convince the viewer that a certain product is the best and to persuade him to buy it takes not only a lot of imagination but also a lot of time. The same advertisement is repeated dozens of times every day, something which is boring for the viewers.
According to some critics the immense cultural possibilities of the American mass media are used mainly for the purpose of selling people more things than they really need. Freedom of speech, some critics declare, allows great commercial firms to pull the rest of the people down to their own intellectual level, but it is hardly fair to say that American mass media do not try to raise the cultural level of people or to develop their artistic taste and in a very professional way. To millions of homes radio and television bring not only entertainment and news but also cultural and educational programmes. Radio stations broadcast about ten thousand hours of musical programmes weekly. 
There is a lot of educational material both on the radio and on television. For instance, you can take TV courses in history, political econo​my, management, banking and in many other subjects, or in some cases you can study a foreign language by radio. Educational TV programmes are shown in schools and colleges as a part of the curriculum.
after all – врешті решт
to mould [mould] public opinion – формувати громадську думку
to resist [ri′zist] smb. (smth.) – опиратися, чинити опір комусь (чомусь)
panel – група фахівців, що зібрали​ся для обговорення громадсько- важливого питання
to compete [kəm′pi:t] for smth. – змагатися, боротися за одержання чогось
commercial – комерційний; що містить рекламні оголошення; що фінан​сується за рахунок рекламних оголошено (на радіо і телебаченні)
cartons / cardboard boxes – кон​тейнери з картону
wrapping / packaging – обгортковий матеріал
to make a profit on smth. – одер​жувати прибуток від чогось
detergent – пральний порошок
to murder smb. – мордувати когось
to hijack a plane – красти літак
to forge smth. – підробляти щось
to convince smb. of smth. – переконати когось в чомусь 
Appendices

Appendix 1

The Internet

The world’s most wide-ranging network is the Internet, which is actually a worldwide collection of networks that links together millions of businesses, government offices, educational institutions and individuals. 

Each of these networks provides resources that add to the abundance of goods, services and information accessible via the Internet.

The many networks that make up the Internet, also called the Net, are local, regional, national and international. Although each network that form a part of the Internet is owned by a public or private organization, no single organization owns or controls the Internet. Each organization on the Internet is responsible only for maintaining its own network.

As of September 30, 2007, 1,244 billion people were using the Internet according to Internet World Statistics. Writing in the Harvard International Review, philosopher N. J. Slabbert, a writer on policy issues for the Washington D.C.-based Urban Land Institute, asserted that the Internet is fast becoming a basic feature of global civilization, so that what has traditionally been called “civil society” is now becoming identical with the information technology society as defined by Internet use.

Nowadays, millions of users around the world connect to the Internet, for a wide variety of reasons. Some of the uses of the Internet are the following:

· To access a wealth of information, news, research, and educational material;

· To conduct business or complete banking and investment transactions;

· To access sources of entertainment such as online games, magazines, and vacation planning guides;

· To shop for goods and services;

· To meet and converse with people around the world in discussion groups or chat rooms;

· To access other computers and exchange files;

· To send messages to or receive messages from other connected users.

· To provide information, photographs, audio, or video. 

To support these and other activities, the Internet provides the variety of ser​vices, including the World Wide Web, electronic mail (e-mail), Telnet, news​groups, mailing lists, chat rooms, instant messaging and portals. 

Many use the Internet to access and download music, movies and other works for their enjoyment and relaxation. 

People use chat, messaging and email to make and stay in touch with friends worldwide, sometimes in roughly the same way as they once did with written correspondence. Social networking Web sites like Friends Reunited and many others like them also put and keep people in contact for their mutual enjoyment.

Many people use the World Wide Web to access news, weather and sports reports, to plan and book holidays and to find out more about their various ideas and casual interests.

All significant media outlets have online presences, a trend that started in 1994 with the Electronic Telegraph and which was then followed by Guardian Unlimited, whose site has made the paper the most widely read in the world. BBC Online is one of the world’s most visited sites. BBC Online has almost 10 million unique users and Guardian Unlimited more than a million.
In 2005 the UK was the fastest-growing market for broadband connections. At the beginning of 2006 13.9 million UK households (57 %) had Internet access, of which 69 % were broadband. It is government policy that every home in the UK will have access to online services by 2010.
Appendix 2

NEWSPAPER ARTICLE
(oral presentation)













The following expressions will also be useful to students when composing their analysis of articles:
	· In my opinion 
	· In my view

	· To my mind 
	· To my way of thinking

	· Personally I believe that 
	· I feel very strongly that

	· It seems to me that
	· As far as I am concerned

	· In the first place
	· To start with

	· Last but not least  
	· What is more

	· In addition to
	· According to

	· Owing to
	· Needless to say

	· As a matter of fact
	· To tell you the truth

	· As a general rule
	· To a certain extent

	· In short
	· To put it briefly I’ve learnt much about

	· According to the author
	· It is common knowledge that


The following sentence fragments can be useful 
in analyzing articles
· Therefore the problem of … seems current / relevant / topical ...

· The article deals with (treats, tackles, is devoted to, discusses) the problem of...

· The facts given in the article are rather interesting and add much to what I already know about...

· To my mind the information given is of some interest...
ANALYSING ARTICLES
	Plan for analysing articles


	Some expressions to be used

in making the analysis

	1. The title of the article.

	The article is headlined ...
The headline of the article I've read  is …

	2. The author of the article, where and when the article was published.

	The author of the article is...
The article is written by...
It was published in issue...
It was printed in …



	3. The main idea of the article.

	The author tackles the problem.... 

The main idea of the article is... 

The article is about...


	4. The article is devoted to...


	The article deals with...
The article touches upon...
The purpose of the article is to give the reader some information on …


	5. The contents of the article.


	The author starts by telling the reader about/that/
The author 
  writes... 

states …

stresses …

thinks …

points out …

says …

pays attention to …

The article describes...

According to the article.. 

The article goes on to say that …

In conclusion…

The author comes to the conclusion that...

	6. Your opinion of the article.


	I found the article interesting 
(of no value dull, too hard to understand, easy to read, important, relevant, exciting).  

It increases our knowledge in the field of ... , it enlarges our scope... .
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World Service
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News of the World
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