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Abstract. The paper is an investigation of nostalgia in its diverse manifestations in social
media, mainly Facebook, during COVID-19 crisis in Bulgaria and is based on pre-observation
which shows that communication through social media at that period was largely nostalgic. The
study considers nostalgia as a strategy for dealing with the 2020 state of emergency during which
the lack of physical contact and social experiences can create preconditions for anxiety, depression
and fear leading to traumatic consequences. The research is based on empirical material actively
collected using the method of the included observation in the period from the 15" of March 2020,
when the state of emergency in connection with COVID-19 was declared in Bulgaria, until the 30"
of June 2020. The purpose of the paper is to present the nostalgic modes in Facebook and to reveal
the reasons for their success as communicative and social messages. Applying interdisciplinary and
multimodal approach the study describes the nostalgic manifestations by classifying thematically the
initiatives, communication strategies and topics, oriented towards the past, as well as revealing their
meaning for the society. The results show that the main role of nostalgic Facebook modes is to unite
people in times of isolation, to raise their spirit and thus save them from the traumas that the
COVID-19 crisis can cause. The multimodal analysis of the Facebook images from the empirical
data confirms that social media and modern technologies make it possible to create "new products
based on old stories or memories that acquire a new meaning in the specific COVID-19 situation,
modelled by the culture and mentality of Bulgarians in isolation.
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TomopoBa Binsina, Ilamapesa-Lnea, Ieprama. Hocraaerisa sk 3aci0  momoaanHs
TpaBMAaTH4Y0ro0 J0cBiny min yac manaemii COVID-19.

AHoTanisg. CTaTTs Mae 3aBAaHHIM JIOCTIIUTH HOCTAJIBIIO y PO3MAITTI ii POSIBIB Y COLIAIBHUX
Mepexax, rooBHuM umHOM y Facebook, mix wac kpusu COVID-19 y Bomrapii. JdocmimkeHHs
IPYHTYETBCS Ha MOTNIEPETHHOMY CIIOCTEPEIKEHHI, SIKE TTOKA3ye, M0 CIUIKYBAaHHS MULIXOM COINaIbHUX
MepeX B TOW Tmepiof Oylno 31e0UIbIIOr0 HOCTANbIIYHUM. ABTOPH PO3IIISAAIOTH HOCTAIBIIIO SIK
cTpaterito 60poTeOu 3 Ham3Bu4aitHUM craHoM 2020 poky, MiJ Yac sIKOTO BiACYTHICTH (PI3MYHOTO
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Nostalgia As a Device for Dealing with Traumatic Experiences During the COVID-19 Crisis

KOHTAKTy Ta COIIaJIBHOTO JIOCBily MOTJIM CTBOPUTH TIEPEAYMOBH JUIsl TPUBOTH, JIETIPECIT Ta CTpaxy,
10 MPHU3BOJAATH IO TPABMATHYHUX HACHIAKIB. J{OCTIKEHHS] BUKOPUCTOBYE EMITIpHYHHI MaTepiall,
niOpaHuii i3 BUKOPUCTAHHIM METOIY BKJIFOUSHOTO CIIOCTEpEKeHHS B iepiof 3 15 Gepesns 2020 poky,
ko B bBoumrapii Oyino oronomeno Hag3Buuaiinuii cran y 3B’s3ky 3 COVID-19, no 30 yepBHs
2020 poky. Mera crarTi — NpeaCTaBUTH BUIUM HOCTAIBITYHUX MepeknuBanb y Facebook Ta poskpuru
NPUYUHA TXHBOI IOMYJISPHOCTI/YCIIIIHOCTI K KOMYHIKATHBHHX Ta COLIAIBHUX ITOBiJIOMIICHb.
3aCcTOCOBYIOUM  MUKIUCIUIUTIHAPHUN Ta  MYyJBTUMOJAIBHUN — MiJIXiJ, JOCIIIPKEHHS OITUCYE
HOCT&JIBIYHI TPOSBH, KIACH(DIKYI0OUM TEeMaTW4HO IHILIATUBH, KOMYHIKaliiHI cTparerii Ta TemH,
30pIEHTOBAaHI HA MHHYJE, a TAaKOX BHSBISIOUM iXHE 3HAYEHHS JUIS CYCILUIbCTBA. Pe3ynmbraTté
3aCBIIYYIOTh, 1110 TOJIOBHA POJIb HOCTAJBIIYHUX NepekuBanb y Facebook — o0’eqHyBatu nroneid y
MepioIn 130JIAII11, TiAHIMATH TXHIM JyX 1 THM CaMUM PATYBATH iX BiJ TPaBM, SIKi MOXKE CIIPUYHMHHUTH
kpuza COVID-19. MynsTuMonanbhuid aHami3 300paxkeHb Facebook Ha OCHOBI eMITIpHYHMX TaHHUX
MIEPEKOHYE, IO COLIANbHI Me/lia Ta Cy4acHI TEXHOJIOTII Jal0Th 3MOTY CTBOPIOBATU «HOBI MPOMTYKTH»
Ha OCHOBI CTapHX ICTOpiil 4M CrorajiB, 0 HaOYBarOTh HOBOTO 3HAYCHHS B KOHKPETHIH cUTyamil
COVID-19, mozenboBaHiii KyJIbTYypOIO 1 MEHTATBHICTIO OOJrap B i30SI
Knouoei cnosa: nocmanveis, COVID-19, 6oneapu, coyianvui mepesici, mpasma.

Introduction

The concept of nostalgia has become very popular in the last decade, and the
observations show that its influence at the time of crises increases. Although
nostalgia is broadly used as a manipulative means by PR specialists, politicians, etc.
(Padareva-llieva & Todorova, 2016), it has also been used as a means of
overcoming the psychological consequences of the isolation, anxiety and trauma
during the COVID-19 crisis since the beginning of March 2020 because of its
potential to bond with others (Niemeyer & Wentz, 2014, p. 129), to increase
optimism and to mobilise people for action (FioRito & Routledge, 2020).

The concept of nostalgia

As is known, “[tlhe word “nostalgia” comes from two Greek roots: vootog,
nostos (“return home”) and dAyog, dlgos (“longing”)[...] In spite of its Greek roots,
the word “nostalgia” did not originate in ancient Greece [...]The word was coined
by the ambitious Swiss student Johannes Hofer in his medical dissertation in 1688.”
(Boym, 2001)

It could be seen as a negative phenomenon (for example, Abramov,
Chestiakova, 2012), as it “fuelled populism and nationalist identity politics” (Menke
& Schwarzenegger, 2016, p. 2).

At the same time nostalgia may be seen “as a creative and progressive
resource, a tool for commodification, or an agent for identity and community
building to articulate cultural or generational belonging” (Menke &
Schwarzenegger, 2016, p. 2). The positive consequences of nostalgia have been also
investigated (Sedikides, 2015; Sedikides & Wildschut, 2016, etc.). Kalinina (2016,
p. 11) makes an overview of the research of different investigators, who consider
that nostalgia is a way for easier crossing through difficult times and concludes that
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“[n]ostalgia, therefore, can be regarded as an essential tool that individuals use to
adapt to unavoidable changes in life.” Moreover, nostalgia may help people to
connect with others (Batcho, 2007) and it may provoke inspiration, influence
positively creativity and increase optimism (Sedikides & Wildschut, 2016). As we
are all living in unprecedented times — the world lockdown with an obscure end has
never happened before, all these features become important.

Nostalgia may be seen as an emotion as well. Havlena and Holak mention that
the “bittersweet” quality of the emotion is a distinguishing characteristic of
nostalgia. It refers back to an earlier period in the individual’s life and draws on
biased or selective recall of past experiences. According to authors, it may be
described as “a painful yearning to return home” and it is broadly used in
advertising, marketing and PR. As we may see, at the time of corona-crisis when the
home was the permanent place of living, nostalgia changes its parametres and starts
representing the longing for the previous life, the longing for normality. And this is
not surprising. The person who is sent away desires to come home, the person at
their home dreams about travelling. At the time of lockdown, the virtual memories
which trigger nostalgic feelings became a path for the escape from the real
immobility, from the spatial closure and by the help of nostalgia they re-construct
the present, evoking memories to life.

As social life of people is very important for their mental and even physical
health, the so-called social isolation (some people protested against the term and
insisted on the terms physical distance and social solidarity) challenged everyone
and nostalgia seems to be one of the strategies for overcoming the situation.
According to FioRito & Routledge (2020) “[n]ostalgia involves reflecting on past
experiences but it motivates affective states, behaviors, and goals that improve
people's future lives”. Sweeny (2020) states that “nostalgia is an emotional response
to change”. The author describes the two routes to nostalgia. “The first route to
nostalgia we can identify is through a conscious longing for a different time or
place. The route is connected to some memory or quasi memory that one has and it
can be purposefully triggered, perhaps by being asked to consider some element of
dissatisfaction with the present or simply the awareness of a substantial change in
circumstances” (Sweeny, 2020). The other one “is through sensory data and it
comes over one in a way that is immediate”. (Ibid)

In the present situation, we could see both routes have been activated — the
lockdown makes people dissatisfied with staying home and fearing; social media
allows them to remember the past via some leisure activities: games, shares and
others techniques which became very popular in the spring of 2020. Nostalgia gives
people “the freedom to look back and find comfort in pre-pandemic times”
(Gammon & Ramshaw, 2020, p. 1), as “[a] mixture of leisure and nostalgia during
difficult times, for some, perhaps offers a palliative respite through social
Interaction, distraction, and escape as become a welcomed distraction across the
generational spectrum.” (Ibid, p. 4)
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Research methodology

The aim of the study is to present nostalgia as a strategy for dealing with the
state of emergency during COVID-19. In previous publications (Padareva-llieva &
Todorova, 2016; Todorova & Padareva-llieva, 2018) nostalgia has been considered
as a successful manipulative strategy applied in the Bulgarian media environment.
During the state of emergency in 2020 nostalgic winds, memories of the past and
literary reminiscences proved to be a successful strategy for dealing with physical
isolation.

So, simultaneously with the calls Stay home, it could save lives, other calls
appeared on social media — To be healthy with poetry, We will cope together, as well
as campaigns such as The Challenge Accepted, Memories in time of quarantine — all
of them we consider as opportunities for dealing with the situation, having in mind
that the state of emergency and physical isolation put the people in Bulgaria in front
of a challenge that they had not faced so far. Man is a social being, and the lack of
physical contact and social experiences can create preconditions for anxiety,
depression, fear and this could lead to traumatic consequences. (Brooks et al., 2020,
Ron, Cuéllar-Flores, 2020, Pandey et al., 2020, Odriozola-Gonzalez et al., 2020,
etc.). To save themselves and to preserve the spirit, to compensate for the lack of
real human contact and normalcy in everyday life, people turned to memories.
Communication through social media in the months of isolation was largely
nostalgic.

The purpose of this paper is to 1) present the nostalgic modes in Facebook and
classify thematically the initiatives, communication strategies and topics in the
public space, oriented towards the past; 2) reveal the reasons for their success as
communicative and social messages through their meaning in social media during
an emergency situation.

Tools

In order to achieve the above goals, a set of methods and approaches was used
in the analysis and classification, as well as in the explanation of the reasons for the
nostalgic convertibility in the public space, especially intensified during COVID-19.
Such a complicated phenomenon insists on using an interdisciplinary approach as so
ethnolinguistic, linguocultural, linguopragmatic, psycholinguistic aspects of the
investigated topic should be kept in mind. Moreover, the apparatuses of the
discourse analysis, the descriptive method, and the content analysis also are
appropriate (Todorova & Padareva-llieva, 2018). To investigate the cultural shaping
of the nostalgic posts, to explain their social use in an emergency situation and to
conceptualize the research data the multimodal analyses theories are also applied. A
large scale of multimodal approaches have been applied so far and their value has
been proved in different social, linguistic and other types of social media research as
analysing and interpreting big social media data (Ch'ng et al., 2019), for example,
looking into the Instagram’s metonymy (Koowuttayakorn, 2018) on the basis of
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multimodal semiotic approach (see Kress, 2009; Jewitt, Henriksen, 2016), doing
content analysis of commercials (Serafini, Reid, 2019), investigating the role of
Images in social media analytics using multimodal digital humanities approach
(O’Halloran et al., 2014), examining the multimodal dialogue on social media
(Jovanovic & Van Leeuwen, 2018), or exploring internet memes as “Tactical” social
action applying a multimodal critical discourse analysis approach (Ben Moussa et
al., 2020), etc. The aims set in our study also require the use of inter-disciplinary
and multimodal approach so as to explore the interdependence between the design
and the use of nostalgic posts in social media, their role and meaning for the
individual himself and for the community in the life-threatening situation in
Bulgaria in 2020. The research is based on empirical material, which is carefully
excerpted, analysed, systematised and classified aiming to not just describe and
present the collected material, but to find the causal links between the event that
gave rise to the specific communication, and nostalgia as a strategy for overcoming,
experiencing the same event.

Procedure

As the communication at the time of physical isolation becomes mostly virtual,
the empirical material from social media have been excerpted for the study. It
includes posts (topics, personal opinions, initiatives) from Facebook personal
profiles and groups. The material was actively collected using the method of the
included observation in the period from 15.03.2020, when the state of emergency in
connection with COVID-19 was declared in Bulgaria, until 13.05.2020, when it was
terminated. During the following “emergency epidemiological situation” when the
measures were weakened slowly almost the same trends were still observed. So we
decided to add some material from 13.05.2020 to 13.06.2020.

The collected empirical data containing a nostalgic nuance has been classified
and systematised into several thematic groups, concerning historical memories;
personal childhood memories, literary reminiscences, nostalgic games. All of them
will be presented consequently in the next part of the research.

Results and Discussion

The empirical material from each group was described and analysed according
to the above-mentioned methods and approaches.

Historical memories
Kalinina (2016, p. 11), quoting their previous research (Kalinina & Menke,
2016) states that “[IJonging for an irrevocably lost moment of personal significance,

people become curious and start to enquire about historical events”. Are there other
periods in time similar to the present, how do people survive, and even could such
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time be a stimulus for achieving something important, creating or inventing?
People’s curiosity has found examples which became very popular using the power
of social media no matter whether they correspond to the historical truth or not —
Newton described gravity in 1665 when Cambridge was closed due to a bubonic
plague pandemic (Picture 3); the Russian poet Pushkin isolated in Boldino in 1830
(Pushkin’s Boldino Autumn, known as the most fruitful in his life) due to an
epidemic of cholera, created great works. This is the topic of the next post, and the
comment below the picture of the Russian poet “quarantine also has a nice side,
sometimes” (Picture 1) shows that the strategy has achieved its goal.

WORKED FROM HOME DURING THE PLAGUE!
DEVELOPED CALCULUS AND THEORY OF GRAVITY:

Picture 1. Picture 2. Picture 3.

The same fact about Pushkin's Boldino period (Picture 1), is used for various
purposes in the Internet. The post above Picture 2 says: “The Bulgarian National
Radio Symphony Orchestra, with an interesting choice in the context of the panic
that has gripped the world, will perform a work inspired by Pushkin, created while
quarantined in a small village during a cholera epidemic”.

It is an example for an interesting way to promote a new performance during
pandemic situation using the photo of Pushkin and an appropriate text as a strategy
for recalling an already popular fact. However, this choice is very indicative of what
and how we choose to present, respectively to listen, watch and read, during
isolation. We could say that the strategy of remembering the past also has the power
to govern our present.

In this sense, the search for similar historical memories but from local history
reminds about the plague of the late 18th and early 19th centuries in Bulgaria. A
Facebook group “Are you from Bansko?”” reminiscents about the plague in the town
of Bansko titled “The lessons of the history” and explains how remembering past is
a strategy for survival in the present time: “If we break away from the current
troubles... if we look back at the past, we will notice the light that shines ..., we will
find grounds for optimism and support for our faith in good... There are many
hardships that humanity has gone through in its development.... The epidemics have
been an integral part of life for centuries. However, Bulgarians do not disappear, but
survive.”
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The text is accompanied by a black and white picture of citizens from the past -
evidence for the authenticity of the story (See Picture 4).

“ TV OT BAHCKO JIE CW ?2?

Bancko/Bansko Official
10 anpun-Q
YACDHT HA BAHCKO

YPOLIUTE HA UCTOPUATA
/Hywmata e barcko/

AKO 33 MVT C€ OTKLCHEM OT HAaCTOALLWTE HECTOAW,TDEEOTY U
HECWNYPHOCT, 3ko OOBPHEM NOTAEA Ha33a KbM MUHANOTO, wWe
336E/'|E)KMM CEETANHAT3, KOATO NPO3¥pa NPes MbraasnHaTa Ha
OTMMHANWUTE BEKOBE, LE HAMEPUM OCHOBAHME 33 ONTUMUIBM 1
onopa Ha sapaTa Hu & 2oBpoTo. MHOro Ca TexKuTe U3NUTaHNS,
Npes KOWTO & NPeMWHAN0 HOBEYECTEOTO B CEOETO PasEUTHE,
pasHooBpasHu ca v HauMHUTE Ha oTrop, obLecTEaTa ca ce yHvan
& ABVKEHWE, HAMUPANK €8 CUAY 3 NPEOJONENT ¥ HaAKUBEAT
CTpaaaHueTo.

Picture 4. Picture 5.

Old newspaper copies (Picture 5) with news for the coronavirus Uhan from the
year 1995 appeared also as posts in Facebook accompanied by comments or not
(Picture 5) with the underlined title “Uhan 95 flu virus steps on us” so as to draw
the users’attention to the news content which appears as a deja-vu in the current
situation. The available comments below saying “The corona is new, ha?!?” or “The
same old new virus” and the newspaper news itself aim to calm people down and
reduce their fear of encountering something new and unfamiliar.

All the posts as the abovementioned compositions of an image, text and title,
saved their popularity in Facebook for a long time in these first two months of the
pandemic. Why do many users choose to re-publish these posts as a product to
communicate with? We can assert with confidence that the reason is hiding in the
social meaning they contain. We consider them as semiotic resources — meaningful
materials that people use for communicative purposes (Jewitt & Henriksen, 2016), a
recall from the past that is actualised in a concrete social context (Van Leeuwen,
2005, p. 285). Once these facts were just historical, scientific or media facts. Now
they live ‘a totally new life’ as ‘Facebook products’ which have their role for the
preservation of the individual and the community in times of fear, isolation,
depression.

Personal memories

The memory of the personal past is also a manifestation of nostalgia in the time
of COVID-19 crisis. Personal childhood memories ‘arise’ in Facebook with old
black and white photos from tape cameras, photos from kindergarten, high school
graduation or just memories without masks. Sharing pictures from the past, some of
which provoked a lot of personal memories in the comments below, was a Facebook
Initiative that brought a strong emotional response. As Kalinina said “[o]pening
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shoeboxes that contain various reminders of our individual pasts [...] can unleash a
flood of cherished memories that together constitute our personal and cultural
identities.” (Kalinina, 2016, p.6).

M ANTRAL

Al @ 99 VOP

Picture 6. Picture 7. Picture 8.

The posts above or below photos are eloquent about about how important the
personal memories are for the users: “One of the friends wrote that the children’s
photos are a bit monotonous. Sure, but they're invigorating”, says the text in Picture
6 publishing two black-and-white photos from childhood. “Wonderful memories
during the quarantine. Let it be sunny and warm in our souls” (Picture 8).
Sometimes the published photos from kindergarten or high school graduation cause
a real furore of emotional posts from other users who have identified themselves in
these photos (Picture 7). “These are photos from the old tapes. Unique!”, “Great
pictures”, “What a kindergarten it was!...”, “I’'m glad you saw each other and that
we took the pleasure to go back in time” (Picture 7). This is how personal memories
are in fact shared memories, memories of people who have once shared a moment in
their lives and this moment now through social media unites them again and saves
them from isolation. Something more, these black-and-white photos are actually
part of the cultural identity of an entire generation that has grown during or shortly
after socialism. A generation that suffered consciously because of COVID-19
isolation and found salvation in communicating memories via Facebook. So instead
of experiencing traumatic and negative emotions due to physical isolation (Saladino,
Algeri, & Auriemma, 2020) people indulge in warm memories that direct their
attention away from COVID-19 reality.

Literary reminiscences

The situation provokes people to share parts of books devoted to other
epidemics (usually plague epidemic). Although these novels and stories recall past
but difficult times, they as well give some aesthetic pleasure, provoke solidarity,
reflective thoughts, and help to make parallels with the present situation. At the
same time, the literary texts make the described historical events more vital and
moving. Sometimes the panic now provokes interest to similar events in the past
(Picture 9). The text under picture 9 states: “70 years later: Albert Camus' The
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Plague — a bestseller because of the coronavirus”, and the text over the picture of
Camus and the book covers says: “The panic empties movies theatres, fiction for
deadly diseases and epidemics is sought”.

‘ 29 mapt - Q
6 mapT - Q& -
MaHukaTa OnNpasHu KMHOCANOHNTE, TbPCK Ce XyAOXeCTBeHa «Hanacrta He e no MApKaTa Ha HOBeKa, 3aT0Bd C1 kassame, 4e

JmMTepaTtypa 3a CMbPTOHOCHM BosiecTy 1 enaemnn HanacrTa e HepeasnHa, TOBa € /oW CbH, KOWTO Wwe oTMuHe. Ho 1a
HeBWHarv MWHaea W, OT N0l CbH B NOW CBH, XOpaTa 3aMWHaear, v
XYMaHWCTWUTE Ha MbpPBO MACTO, 3aLL0TO HE Ca B3e/W CBOWTe NnpelnazHin
Mepku.”

-- Anbep Kamo, Yymata

.Le fléau n'est pas & la mesure de I'homme, on se dit donc que le fléau
est irréel, c'est un mauvais réve qui va passer. Mais il ne passe pas
toujours et, de mauvais réve en mauvais réve, ce sont les hommes qui
passent, et les humanistes en premier lieu, parce qu'ils n‘ont pas pris

) leurs précautions”.

-- Albert Camus, La Peste

;;OSHTADSLAVE‘KOVEOM s Koo 6 B3EMETE BCUYKW Bb3MOXHM MPEAMA3HM MEPKA!! EBJETE
r. NO-KBbCHO: ,MymMaTa Ha KamMio bectcensp 3apaau
s PA3YMHM!!
Picture 9. Picture 10.
14 anpun 2020 1.- @ " wee
19 mapr 20201.- Q
MPU3PAK BPON ...
Axo enugemusnTa He cnpewe OTHOBO BPOAM NPUPAK W3 LLeAMA CEAT - NPU3PAKET Ha
ot camocebe cu, mepkure, KOpOKaeupyca. "TA 3anoyHa ... B M3TOUHKTE 0BAAcTH M e KaTo rv
M3MUC/IEHU OT nwm ot be3bpol NKofie, ce MecTelle HECMPHO OT BIHO MACTO Ha

ADYTO W C& Pa3NpOCTPA Yak Ha 3ana, ceeliku cnes cebe cu CcMbpT U
neyan. MpoTve Hes BAxa BE3CUAHW U MBAPOCTTA, U NPEABMAIMEOCTTA
yogelwka." Onucanme Ha yymaTa Bbe Pnopexuna npes 1348 1. e
"llekamepon" Ha bokauo. HAKow neyenar o1 nupa no Bpeme Ha YyMa,
ApYTY TYBST YOBELIKUA C1 0B/MK, MHAVBUALT Ce M3NPaBA npea
0&0 58 17 xomenTapa 5 crionensua MopaneH u3bop W Naja LieHaTa Ha YOBELKMA XKVEOT.

aAMMHUCTpaLUATa, HAMalle aa
A nobepar"
Kamio, "Hymara"”

Picture 11. Picturel?2.

In picture 10 a part of Camus’ novel is cited in Bulgarian and French: “A
pestilence does not have human dimensions, so people tell themselves that it is
unreal, that it is a bad dream which will end. But it does not always end and, from
one bad dream to the next, it is people who end, humanists first of all because they
have not prepared themselves.” The text gives the reason for the author of the post
to exclaim: “Take all possible precautions! Be reasonable!”

Picture 11 presents a post with the following citation from Camus’ novel: “If
the epidemic hadn’t stopped by itself, measures, devised by the administration,
would not have overcome it.”

In Picture 12, the description of the plague in Florencia in 1348 in Boccaccio’s
“The Decameron” is presented. “...several years earlier had originated in the Orient,
where it destroyed countless lives, scarcely resting in one place before it moved to
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the next, and turning westward its strength grew monstrously. No human wisdom or
foresight had any value:* The post discusses some moral problems connected to
such crises: “Some gain from the feast in time of plague?, others lose their human
face, the individual faces a moral dilemma and the cost of human life falls”. As is
seen, the literature evokes thoughts, emotions and gives hope as all these severe
crises are behind us.

Bulgarian stories about epidemics from some of the most famous writers are
also mentioned:

14 mapr 2020 .- @

- Koit mpe? Kbe mpat? Kakso mu apbHKare Bue mere! Hukaksa yyma
HAMA, BIA Ka38aM a3. AKO MpaT HAKOW, Mpar oT cTpax. Taka e - ynaawm

9 anpun 2020r.- Q

A3, TaKBO3WMHAaKa, MaiKO KNacuka Aa NMPUNOMHA B KOHTEKCTa Ha AeHs,
TyiliHaka...

HATMACT BOXINA UCHITELLB
W MMpes uymasoro - Uchiteli.bg
Korato cturHaxa noa acMara v nosawi

Enuu Menumn

Picture 13. Picture 14.

Picture 13 introduces Elin Pelin’s story “The Plague of God” , written in 1901.
The plot of the story contradicts scientific knowledge to traditional beliefs. The
author of the post reminds us of the story starting with the words: “I’m recalling a
bit of a classic in the context of the day...” The critical situations years and even
centuries ago through the eyes of the writers are seen as lessons of the past which
may teach us and give us hope as science has been much developed since then.

Picture 14 presents Yordan Yovkov’s story “Through the plague” (1927) with
the next part quoted: “Who dies? Where do they die? What do you tell me? There is
no plague, I’m telling you. If some people die, they die because of fear. If the person
is afraid, if they want to die, they will die.” The picture presents the idyllic rural
picture with sheep, a shepherd and a beautiful girl in close-up. As the main message
of the whole Yovkov’s text is that love may overcome fear and even the sacrifice of
love is beautiful and blessed, the idea of the post is to give some hope.

To sum up, this group is mostly text-focused — images are few and only picture
14 functions as a multimodal item. The quoted literary texts are not always really
positive ones. However, all of them present some similar epidemics in the past. The
fact that these crises have been overcome gives some hope and provokes thoughts
and memories. At the same time, it develops bonds with people, who like, share or

1 The English translation used here is made by Richard Hooker (1993)
https://sourcebooks.fordham.edu/source/decameronintro.asp
2 Feast in Time of Plague is a title of a play by Aleksandr Pushkin
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comment on the posts. We may conclude that these books, like television, function
as “a complex time machine navigating in between an ephemeral present, an often
unknown future and an intriguing past”. (Niemeyer & Wentz, 2014, p. 130).

Nostalgic games

One of the most popular nostalgic games during quarantine was “travelling’
with memories, i.e. photos with comments such as “Good memories feed the soul
during isolation”. Travel with memories during quarantine is a very productive
Initiative which provoked emotional response and at the same time was fun for the
users. They publish their photo memories of experiences, travels, etc. before
isolation. Travel constraints during COVID-19 pandemic affected tourist nostalgia
(Jian, Lin, & Zhou, 2021) and for the people who are fond of travelling this was the
only way to overcome those constraints.

NbTYBAW, .
MbTELWECTBAI,3ABAB/IABAV
CE

Q MybaunuHa rpyna - 382 uneHose

Ot ussectusTa

Pictire 15‘.'

There were public Facebook groups as “Travel and have fun” which invite
there group members to “travel” with memories during quarantine (Picture 15). A
map with places to visit is an appropriate picture to accompany such an invitation.
And the responses with travel memories literally flooded Facebook. Pictire 17, for
example, presents a post saying “Apparently this spring we’ll spend in memories”
above a picture from a family journey abroad 7 years ago. Other inviting posts are
much more impressive both in terms of text and in terms of the image (Picture 16).
The text says: “During quarantine, unemployment, hopelessness and inhospitable
borders we can still travel. In our good memories, we are transported to the most
magical places in seconds” and the image contains a detail reminding of fridge
magnets bought during travelling, from a landscape of Prague and from an old
Bulgarian house with people dancing in folk costumes.
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There were also websites in Facebook as the Bulgarian Motorcycle Media
which published on 2nd April, 2020 the following post: “At this time of the year we
have always opened another motorcycle season. Well, this year's openings did not
happen, so today's tease for friends and readers is to put a photo with the opening of
the motorcycle season from previous years. [...]Jwe may be in quarantine, but we
have memories, right?” (Picture 18).

Returning, although virtually, to better times, to good memories and pleasant
emotions is the meaning of the nostalgic games. On the other hand, they unite
Facebook users to overcome physical distance and difficult times during COVID-
19.

cnogenv cnomed — 8/2 Musée du Louvre _
ans, HpaHLHA 0 M%;s': -Q
ﬁSHs Taf NPOAET We ro Kapame Ha CNOMEHK, HO Kaken CNOMEHU.., & aj) ? Mo TOEa EpeMe Ha rOAWHETE BCE CME OTKPUEANN NOPEAHKMA MOTO Ce30H, E, Tasn
rOAVHA OTKPUESHMATE He C 3 A0
- \ Mpean 7 ropuHi . |
) BIKTE COMEHHTE T ) Il Jl! e
Picture 17. Picture 18

As is seen, several groups of Facebook posts, which provoke nostalgia at the
time of the state of emergency in Bulgaria (March-June 2020) have been found.
They serve as a ’glue” between the past and the present calling forth different times
and places. The Bakhtin’s chronotope is a complicated phenomenon and space and
time are interrelated not only in the “real world” but in the “virtual” life as well.
Kalinina (2016, p. 8) says that “[t]hrough creative practices such as interior design,
packaging and branding, collecting souvenirs, and collective remembering in online
communities engaged in the sharing of various media of the past, nostalgia
constructs the past and reshapes the physical and virtual world we inhabit in our
everyday lives. Hence, temporal nostalgia has never been separate from spatial
nostalgia; rather, they have always been interconnected and entangled”. The
connection between time, space, personal and social history and nostalgia is
expressed by Bartlett (2020), who adds: “Places are saturated with meanings, made
across many different modes: visual, spatial and musical as well as oral and
memorial. But a cultural system is more than nostalgia and it is as material as it is
semiotic.” (Bartlett, 2020, p. 17). That is why the posts are multimodal, they present
personal or historical information which is both visual (pictures, sometimes videos,
etc.) and textual (memories, quotes from books or the whole stories). All of them
bond people, try to calm, to inspire, to ponder deeply. More investigations of other
media — traditional or web-based, may show some similar or different observations
concerning the role of nostalgia in coping with the traumatic situation linked with
the COVID-19 crisis.
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Conclusions

The study which investigates the publications with a nostalgic nuance in social
media between March and June 2020 have shown the following groups of
multimodal posts:

e Presenting historical memories — memories of great personalities who in
past centuries, in time of isolation due to pandemics, made great
discoveries, created literary texts (Newton, Pushkin); memories of similar
periods in Bulgaria in past centuries (the plague in the late 18th and early
19th century);

e Presenting personal childhood memories — publishing old black-and-white
photos from tape cameras, photos from kindergarten, high school
graduation;

e Presenting literary reminiscences — the quotations from literary works are
shared to remind us of past epidemics, to calm us that the situation is not
unprecedented and to make us wiser and more patient.

e Presenting nostalgic games — users or Facebook groups initiatives as
“Travel with memories during quarantine” which challenge the others to
publish their photos of experiences, travels, etc. before isolation. Our
observations show that this group because of the multiple responses of the
nostalgic initiatives is the largest one and it needs more profound
investigation.

As a result of this study, we could say that nostalgia through its diverse
manifestation in social media manages to unite people in the presence of physical
isolation, to take care of their mood, to remind them of long-forgotten wonderful
experiences and thus save them from trauma which the COVID-19 constrictions and
fears may cause. Social media and modern technologies make it possible to create
‘new products’ based on old, forgotten stories or memories that live ‘a new
meaningful life’ in the specific COVID-19 situation, modelled by the culture and
mentality of Bulgarians in isolation.
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