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— CTBOPUTH TaKy POO0UYy OOCTAaHOBKY, sika OazyBasaCs O HA BIIKPHUTOCTI 1 TMOBA31 Ta CIPUsIa
PO3KPUTTIO 3/1IOHOCTEN KOKHOTO MPALIIBHUKE,

— MOJIIIITUTH YMOBH TPAIll MPAIiBHUKIB, HAIABATH IM COII&IbHI MAKETH TOCIYT;

— pO3mMpPIOBaTH TTOBHOBXKEHHS MPAI[IBHUKA, HAJaBaTH HOMY OinmbIe CBOOOIM Ta AO3BOJSTH
oparu y4acCTh y MPUHHATTI PIIIEHB;

— HIAroAuTH CUCTEMY BUHATOPO I, OCOOIMBO BUHATOPOY BUIBHUM 4aCOM;

— MPOBOAWTH HABYAHHS TA TPEHIHTH, 0 HATACTH MOXIIMBICTH MPALIBHUKAM J00PE TPOSBUTH
ceo6e B pesynbTarax POOOTH.

KopriopaTuBHa KynbTypa — I1¢ BaXIJIMBUI IHCTPYMEHT HeMaTepialbHOI MOTHBAIIIT HA TTOBEIIHKY
NpaliBHUKIB. BUeHi-HAyKOBII TpPakTylOTh ii SIK CYKYNHICTh MHCJCHHS, IO BH3HAYA€ BHYTPIIIHE
JKUTTS opraHizaiii. 3 METOr TrapMOHI3aIli KOPMOPATHBHOT KYJIbTYPH HA CY4acCHOMY MiIIMPHEMCTBI
PeKOMEHI0BAHO KOMILIEKC 3aXO0/iB:

— MiABUIIEHHS €(EKTUBHOCTI KOMAHIHOT POOOTH;

— IHHOBAIIHHOCTI TPYAOBOi AisSUTBHOCTI;

— CTBOPEHHS TBOPYOi arMOC(hHEPH UIIXOM CTUMYJIFOBAHHSI PE3Yy/IbTATIB IHHOBAIIMHOT Tpati;

— MiATPUMKA 370POBOr0 COCO0Y KHUTTS 3 yPaxXyBaHHSIM OCOOIMBOCTEN BiITBOPEHHS IHTEIEKTY-
ATHHOTO MOTEHLI&TY CHiBPOOITHUKIB;

— oprauizauis KOPImOPaTuBHUX 3aX01iB, CIPIMOBAHUX HA (HOPMYyBaHHS IHHOBALIWHUX MIHHOC-
TEH T PO3BUTKY KPEATUBHOTO MUCIIEHHS.

Takum 9uHOM, (HOPMYBaHHS KOPMOPATHBHOI KYJIBTYPH Ha Cy4aCHOMY IiAMPUEMCTBI CTAHE
JOJATKOBUM TICUXOJIOTTYHUM CTHMYJIOM JIJIsl BUKOHAHHS 3aBJAHP MPAIIBHUKA OUTBII TPOIYKTHBHO.
BinamosigHo, KOMOIHAIIS MATEPIATFHUX TA MOPATFHUX CTUMYJIIB HE TIJILKH MPU3BEIE 10 MOKPAIEHHS
PiBHS KUTTS MPALIBHUKA, & i 10 MOPAILHOT0 38710BOJIEHHS Bil BUKOHYBAHOT POOOTH.
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D®opMyBaHHA JiAEPCHKUX AKOCTEH MAPKETOJI0ra

CohorojHi 3aBAsKku iHpOpMaTH3aLli CYCIUIbCTBA Ta JOCSITHEHHSM HAyKOBO-TEXHIYHOIO Iporpe-
cy reorpadiuni Ta KyJbTypHI BificTaHi MDK KpaiHamMH 3HauHO cKopoTwiucs. Lle posmmmproe Mox-
JUBOCTI Ta Ja€ 3MOTY MiJIPHUEMCTBAM 3HAYHO 30UIBIIMTU TeorpadiyHe OXOIUJIEHHS PUHKIB, OOCATH
BUPOOHHUIITBA Ta MPOIaxiB [5].

B ymoBax chOroseHHs MiAIPUEMCTBA HE JIMIIE HAMaralOThCS MpOAaBaTH HAa MIDKHAPOIHHX
pPHHKAax SIKOMOra Oublie TOBapiB, 10 BUPOOJISIOTHCS BCepelnHi KpaiHu, ajie i KynyroTh 32 KOpAOHOM
3HAYHY KUIbKICTh KOMIUIEKTYIOUHX Ta CHPOBHHH.
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CEKLIS V. MeHerKMeHT Ta MAPKeTHHT 0i3HeC-CTPYKTYP B HeOiHAYyCTpiaJabHill ekoHOMini

OCBO€HHS CBITOBHX, €BPOINEHCHKUX PHHKIB MPOMYKIIi, TOBApiB Ta MOCIAYT MHiANPHEMCTBAMHU
notpedye HOBUX (HOpM Ta MiAXOIB A0 po3poOIeHHS e(hEeKTUBHUX CTpaTeriii MapkeTunry [1].

MapxketuHr sk ¢inocodist 6i3Hecy — 1€ HUJIICHE CIIPUUHSTTS JIFOJMHOIO CBO€T Oi3HEC-TISTBHOCTI,
CHPSIMOBAHOT Ha BUSIBIICHHS Ta 3a/10BOJICHHA 1MOTpeO. Takoxk KUIBKICTh 1HHOBAIIHM 1 HOBUX MPOIYKTIB,
30UTBIIEHHST KUIBKOCTI 4acy, KM JIFOJM MPOBOJATH B MEpexXi IHTepHET poOJIATh Mpaio MapKeTo-
JIOTiB BCE OUIBII CKIIQAHOIO 1 3HAUyII010. Ha puHKY € TOBapH JUIi 3aJOBOJICHHS IPAKTHYHO OYAb-IKHX
noTpeO. [TonuT He MpOCTO HacHUEHUI — BiH NepecudeHui [3].

TenaeHuii B MapKeTHHTY BUMAraloTh Bl MAapKeTOJIOTIB MOCTiHHOI (paxoBoi yBaru, ska 3MiHIO€
MiIX0IM Ta TOTpeOye MOCTIMHO YAOCKOHAIIOBATH HAsBHI MapKETHUHTOBI CTpaTerii Ta TEXHOJOTIi,
a/IalITyBaTH X 10 HOBUX YMOB, a TaKOX MEPEOCMHCIIOBATH MICIIE€ 1 pOJIb MAPKETUHTOBOI JisSUIBHOCTI
HE TIIbKH Y CY4aCHOMY CBITI, aJie i Ha IEPCTIICKTUBY.

Hacamniepen mapkeronor — e (axiBelp, SKA 3aiMa€eThCs aHAIITUKOIO PHHKY Ta MPOEKTYE
CTpaTeriro MPOCYBaHHS TOBApiB cepel MOKYIIB. MapKeToJIord € Maibke y BCIX Tramy3six: BHUPOO-
HUIITBO, LIHOYTBOPEHHS, MPoAaXx, (pinaHcH, 30yT, Jorictuka Ta 6arato iHmMx. MapKeToIor CKIIaaae
peabHy KapTHHY B3a€EMHUH OpraHizailii 3 puHKOM 1 JloroMarae Iii opraHizailii yXBaJIUTH MPaBUIbLHE
pileHHs Ha OCHOBI MpodeciiiHoro aHai3zy neBHoi cuTyarii [4].

MapkeTosor moejHye HaBHUKH COLIIOJIOra HaBiTh JOCTIAHHKA, KOMipaiTepa, mapHUKa, aHai-
TUKa. BiH Mae BHOKpeMHUTH caMme Te, IO MOTPIOHO ayauTopii, MO0 MPOCYHYTH CBIi MPOAYKT YU
nocnyry. BiH BUBYa€ MOBEAIHKY, 3aXOIUICHHS, IHTepeCH, BIKOBI Ta T€HJIEPHI BIAMIHHOCTI ayJauTopii,
KoopauHye 1ii MmeniiiHux maptHepiB. ClioBOM, poOHUTH yce, m00 pekiama Iidmma A0 KiHIEBOTO
KOPUCTYBaya Ta CIpUsiIa MOMyJIsapHu3alii He0OX11HOro TOBapy TOLIO.

Jlo 000B’s3KiB MapKeToJIora BXOAUTH 30ip, aHaji3, 00poOka JaHWX MO MOTPeOr MOKYIMIB Ta ixX
CMakoBi mepeBaru; 30ip iHpopMaIlii Npo KOHKYPEHTIB Ta MOMUT Ha PUHKY Ha MEBHUU TOBap; Mpo-
BEJICHHSI MApKETHHTOBHX JOCII/DKEHb 1 PEKIIAMHHMX KaMITaHii; po3poOKa MapKEeTHHIOBOI CTpaTerii,
TOPrOBOi MapKH, OPEHINHTY Ta 1HIII.

1106 OyTH XOpOIIMM CIIeIIaTiCTOM, MAPKETOJIOT TIOBHHEH BOJIOJITH TAKUMU HAaBUYKAMU: 33]1aT-
KU TICUXO0JIOTa, OCKIJIBKM BiJl HOr0 34aTHOCTI BIUIMBATH HA CBIJIOMICTh MOKYIILS 3aJI€XKHUTh PE3ybTaT
30yTy IPOAYKIIi1 MiANPUEMCTBA; PATHEHHS, IHTEpeC 1 OKaHHS MPAIIOBATH 3 AHAUTITHIYHAMH JTAHUMH,
JAaHUMU TIPO MPOJIAaXi, pe3yabTaTaMy ONUTYBaHb CIOXHBAUiB, 3BITAMU; KPEaTUBHICTh; KOMYHIKaTHB-
HICTb, NPOBEJICHHS NEPEroBOPiB/IPE3CHTALlI, CIUIKYBAaHHS 3 KIII€EHTaMH, 3/IaTHICTh NEPEKOHYBATH;
rapHi aHaTITUYHI, MaTeMaTH4H1 371I0HOCTI; OPraHi30BaHICTh; CTPECOCTIMKICTH [2].

Takox Nyxe BaKJIMBUMU HaBUYKAMU MApKETOJIOTa € JIJEPChKl SKOCTI, @ OJIHIEI0 3 TOJOBHUX
SKOCTeH Jijiepa € aMOIiLiHHICTb. MapKeToNor 3aBX/I1 MOBUHEH OyTH aMOITHUM, 1HAKIIE BiH IIBUIKO
BTPAaTUTb CBOE JIIJIEPCTBO.

OcHOBHOIO (YHKIII€IO JIiiepa € OpraHizyBatu poOOTy BCixX 31 BciMa. SIKIO y creniaigicTa Hemae
amOiLiif, To BiH Oyae GoATUCS B3SATHCA 3a HOBY cIlpaBy, Oyne OOATHUCS BUMTHCS BCbOMY HOBOMY 1
pocTH sik ipodecioHan [6].

Tak ocb, SKIIIO MapKEeTOJIOr He aMOITHUM, HOMY HIKOJIM B FOJIOBY HE pUiiaie JyMKa Ipo Te, 1100
3aifHATHCA 30UIBIIEHHSM YaCTKU PUHKY, 301IbIIEHHSIM NpUOYTKY, MONIYKY LUISIXIB JJI IIbOTO. SKIIO0
Hemae amOilid, To JoauHa Oy[e MPOCTO CUAITH 1 YeKaTH, KOJIM 1 CKaXyThb LIOCh 3pOOUTH, NpHU
IbOMY B TTIMOWHI JYII CIIOJIBAIOYHCh, III0 TIPOHECE 1 HIYOTO HE Tpeba Oyae pobutn. SAkiio y mapke-
TOJIOTa BiICYTHI aM0ilii, TO TOJIKY BiJ HbOTrO Oyze Maio, 1 1oro Mo)kHa BUKOPHCTOBYBATH TUIBKU IS
HabOpy TEKCTy Ha KOMII 'F0Tepi abo AJis TOro, 100 po3HOCUTH Mamip rno kadiHerax [3].

OTxe, BUXOIUTh, 110 HAWKpaIlMi MapKeTojor — e amOiuiiHuil Mapketonor. TiUTbKM Takuit
MapKeTOJIOT MOXKE JAaTU CBOIM KOMIaHii Oiblle, HK y Hel €, MO>Ke BUBECTH 11 Ha mepii Micusi. AM-
O1THI MapKEeTOJIOTH — 1€ ABUT'YHU Oy/b-IK0i KoMnaHii. BoHu, nparayuu 70 peanizarii cBoix aMmOiLii,
TATHYTh 3a co0010 1 BCro Kommadito. Lle mimepu, pinrydi 1 HijecpsMOBaHi, sIKI A0JAIOTh OYyAb-sKi
HEPEIIKOIH.

ToGTto, mpodecis mapkeTosiora — cepa AisUIIBHOCTI TBOPUUX, HEOPIUHAPHUX OCOOUCTOCTEN, ane
3 KOMEPIIMHOIO XKHUIIKOIO, sIKI He OOATHCS TPYAHOILIB, TOTOBUX JI0 PO3BHUTKY, PU3MKY 1 MpodeciiftHOro
3pOCTaHHS.

645



InnoBaniiiHMii po3BUTOK Ta 0e3MeKa MiANMPUEMCTB B YMOBAX HEOIHAYCTPiaJIbHOIO CYCHJILCTBA

Jcepena ma nimepamypa

. bana6anogra JI. B. Mapketunr mignpuemcrtsa: HaBd. nioci6. Kuis: [lentp y46. n-pu, 2019. 612 c.

. T'oyOkoB €. I1. MapkeTuHr 11 npodecioHaiB: IpaKTHYHUNA Kypc: MiApyd. i MPaKTUKyM Ui OakaaaBpaTy
ta marictpatypu. 2017. C. 358—390.

3. Kamm A. €. [liarHocTHKa THITy MOpaibHOTO JifepcTBa y cdepi 6i3Hecy: Hapd. moci6. Kuis: JI1 «HBIL]

“IIpioputern”», 2016. 40 c.

4. Kotnep ®. OcHoBu mapkeTnHry. Mocksa: Bun. aim «Bimbesime», 2019. 496 c.

Ky3pmin E. E. Mapkerunr: miapyd. i mpaktukym mist CIT1O. 2017. 124 c.

6. Martsiituyk T. ®@. Kondmikronoris: HaB4.-meTo. moci0. JIeBis: ['amma-IIpec, 2018. 76 c.

N —

9]

Kozhukhivska R. — ph. d. of economic
sciences, associate professor of
Department of Tourism, Hotel and
Restaurant Business

Uman National University of
Horticulture, Uman, Ukraine

Advertising Activities of a Tourist Enterprise in Conditions of Neo-Industrial
Economy

In connection with the complication of the conditions of operation of enterprises in the market
of tourist services there is a need to identify additional competitive advantages.

The desire of business entities to realize tourist services and to maximize profits in the face of
fierce competition encourages them to re-evaluate their own capabilities, analyze advertising and
information activities, study the infrastructure of the tourist market. This fact determines the need to
study the formation of advertising activities in the tourist market, especially in the development and
implementation of practical elements for improving the effectiveness of promotional activities of
tourist enterprises.

Advertising is an integral part of the marketing system and the channel for disseminating
information on the market.

Therefore, the formation of more complete knowledge about advertising is impossible without
studying its main functions, that is, “the role of advertising” in the economy and society in the process
of communication [1, 52].

In our opinion, advertising has 6 main following functions: information, communication,
exhortation, social function, economic, controlling. According to the functions of advertising there are
also such effects that can be obtained from the advertising activity: informative, communicative,
economic, psychological, social.

Advertising is a complex and dynamic process, which for many centuries is a constant human
companion [2, 98]. The nature of advertising, its content and forms constantly changed under the
influence of scientific and technological progress, with the change of socio-economic formations and
in accordance with the requirements of people at a particular historical moment [3, 173].

However, the effective implementation of advertising activities in the tourism industry is
impossible without a comprehensive study of advertising processes and characteristics of tourist.

To study the advertising activity of a tourist enterprise as a communicative system, one should
consider a process in the form of a closed loop, where the main elements are:

— a tourist enterprise;

— advertising agency is a special department of the tourist enterprise;

— an advertising distributor;

— consumer of tourist products.
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