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Zajtsev M.O. The Human Right to Culture or The Human Right to Be Human. The author tries to analyze the meaning of such a concept as “the human right to culture” in the current article. The author states that “the right to culture” inherently belongs to the totality of natural human rights, and, at the same time, it is not one of them, but the basic natural right of a person. Therefore, there is a logical reason to assert that all other natural human rights are derived from “human rights to culture”. The following concept is the foundation of any human rights in general.

It is concluded that the human right to culture is also the human right to one’s self, dignity, and honor to be realized by a being in accordance with certain cultural norms. This is the right to be a man, and, therefore, to have the opportunity to transfer his/her own meanings on the “individual”, “special”, and “general” ontological levels. All in all, these elements define and express the concept of "human right to culture".
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Ontological dimension of the Internet environment in the context of modern media

This article investigates the phenomenon of the Internet environment in the context of the media, the current state and stages of the development of Internet journalism. The role of the Internet in interaction of modern media is analyzed. The importance of the Internet in the context of the media as an interactive tool for cultural and intercultural communication is shown. The study examines the impact of the Internet on newspapers, radio and television, as well as ways of co-existence and cooperation of these phenomena of media culture.
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Formulation of the problem . One of the characteristic features of our time is the unprecedented development of mass communication. Information has become a real social resource, and the whole world acquires the peculiarities of what M. McLuhan called „global village” [3, p. 20].

Many generations of our ancestors used ways of gathering, storing and transmitting information - verbally. With the advent of paper, the invention of the movable type, the printing press and the typewriter the spread of the printed word acquires mass character. With the advent of electronic media in the twentieth century, the nature of the media and, in fact, life in general has changed radically. At the end of the twentieth century the number of radios and televisions has already been measured by billions, and the circulation of periodicals of newspapers and magazines has reached hundreds of millions of copies, and the numbers continued to rise.

There is a globalization of the media and communication, transforming the entire structure of the communicative experience of people. Mass communication becomes not only a "magic window", through which we look at the world, but also the “door”, through which ideas penetrate into our consciousness. This applies to all media types and, above all, to the worldwide computer network of the Internet.

The purpose of the article is to determine the impact and interaction of the Internet with modern

media.

Presenting main material. The Internet is a multifaceted media that creates many different forms of communication. With regard to traditional mass media, the Internet benefits immediately from several parameters:

1. Multimedia, hypertext.
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The word “multimedia” arose in the 90s of the last century as a material implementation of the idea of media convergence, that is, the merger of all channels of information transmission - periodicals, broadcasting, television and the Internet into one. [1, p. 480-490].

The Internet is becoming a voice channel for radio and television products, which do not have their own frequency channel for various reasons. In particular, the World Wide Web happens to be a friendly medium for alternative media, especially radio stations that specialize in a specific, sometimes narrow topic. Without having financial capabilities to buy terrestrial bands, they provide their audience with broadcasts in an online environment. Additional broadcasting capabilities are also available on air channels. The photo finds a new life in the network as well.

Hypertextuality is the ability to create hypertext links, which greatly expands the context of media materials. Yes, someone can make hyperlinks to other materials on the topic, on archives and blogs, on dictionaries and other resources of the Internet.

As the “father-founder” of the hypertext Ted Nelson said, the main feature of the hypertext is that it creates a system of communication between individual documents using built-in hyperlinks [8]. In its modern sense, hypertext is the product of the World Wide Web. However, the fundamental difference between hypertext in the world wide web is that this connection between individual texts is carried out in a single environment, which allows you to read the text not only at the same level as on paper, but through the internal and external links to view it in depth.

This, undoubtedly, expands the information capabilities not only of media product manufacturers, but also of its consumers. Links to various sources performed in hypertext mode provide the first unique opportunity to improve the quality of information, the second - to use alternative sources and to independently participate in the interpretation of facts to come to their own conclusions.

Hypertext connection, on which the whole Internet is constructed, can be considered in four facets:

1) as one of the technical elements of web design; 2) as the main feature that defines the purpose of the site;

3) as a source of information; 4) as a characteristic of the content [1, p. 485].

2. Interactivity. The Internet assumes dialogue, not a monologue, which is common for traditional media. Interaction, dialogue and feedback among hundreds of users are possible via e-mail, information boards, forums, chats and teleconferences. Interactivity in the online media transfers the interaction of the editorial staff and the reader, as well as between readers into a qualitatively new level. The essential difference between interactivity on the Internet is the speed of interaction, communication occurs practically in real time in one and the same environment.

Interactive communication can take place live, online, synchronously, for example, in chats, or in the form of a delayed contact of participants in the communication exchange – in forums and in e-mail.

In order to understand interactivity more broadly – It is not only as different ways of communicating with the audience, but also as providing various consumer services, for example, to include in it the user activity of the request for information, then certainly must be said about its “adaptive” functions. In this case, the interactivity of the site is that each individual consumer can, with the help of software, adapt the site to their own tastes, to select its content. Some media internet projects created with the most sophisticated software solutions, which allow the user to choose the most attractive or cost-effective design [3, p. 20].

3. Personalization. The Internet provides the necessary information at any level of interest of individuals or groups of people, in this case, delivery can be provided, respectively, the advantage of users through the personalization of content, mailing and cable television [3, p. 25].

4. Efficiency and ease of use of information. The materials are published almost immediately to the extent of their generation. Readers of the Internet media receive news at a convenient time, in the format they want, taking into account individual characteristics [3, p. 31].

5. The lack of intermediaries, the Internet provides direct access of the government to the population and vice versa, the population to power, without interference and manipulation by the media [3, p. 40].

The undisputed advantage of the Internet media is its geographic distribution. In the materials of the Internet can be accessed anywhere in the world. For doing this someone needs a computer connected to the Internet. The only restriction is a language factor.

A specific feature of the Internet media is low cost of organizing and maintaining the publication.
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Due to the Internet, such concepts as blogging, video blogging appeared and became popular. Also, civil journalism arose as a concept and form of media work on the Internet. The idea is that people, who do not have professional journalistic training can use modern technology and the global network of the Internet to create, supplement or test the media on their own or in collaboration with others [9].

Social media offers journalists an excellent research tool, which is also the source of the scenes. Twitter, Facebook, or YouTube offer coverage by journalists and ordinary citizens of many events, including events that are restricted to journalists, for example, for reasons of security, financial reasons, etc.

New Internet technologies give birth to a new type of “social product” associated with the architecture of these technologies. These technologies will change the role of the media. Journalists are not only looking for, capturing, filming, writing, they also select, check, “pack” eyewitness information, armed with mobile phones and other gadgets.

Social media is more than traditional, focusing on discussion and creating new values. Modern media helps people realize themselves, creates social communities, especially in small markets. Initially, these processes were related to the desire for personal communication that is why social media in its essence is a dialogue. Local municipal newspapers, turning to the network, become sites for addressing the problems of local communities. Everything that is collectively created and written together (blog hosts, social networking pages, Wikipedia, etc.) creates a new social community that increasingly acts as the driver of social action [7].

The peculiarity of the Internet in conjunction with the media is that a person ceases to read large texts. It's hard to imagine a person who will read on-line work more than 8-10 thousand characters.

In addition, it is desirable that the material should be divided into short specific subheading blocks and the available selection tools (bold, italic, underscores, marked lists) that are used to enliven the text which can enhance the most significant moments. Also, to make the text more readable and interesting, the binding is attached at the end.

Over the past few years, the Internet has been reflected and affiliated with the media system. In dozens of scientific -popular and scientific works, Internet publications were considered as media. Today, taking into account the obvious development of TV and audio broadcasting in the Internet, the traditional system of mass media along with all kinds of Internet publications (Internet newspaper, Internet magazine, Internet portal and other derivatives) is complemented by Internet radio and Internet television [6, p. 67].

An important component of the Internet media is the notion of internet -broadcasting which includes the transmission of video and audio information over the Internet. Internet broadcasting can be either on-line or on-demand (“video or audio on-demand”). Internet TV is divided into television channels that are broadcasting into the network.

One of the original achievements of Internet TV is the ability to view archival programs. Recorded transfer is stored in the site's archive indefinitely. This allows the user at any time to “view” the program he likes. It is also convenient that a user can actually view multiple programs simultaneously, or to view not only past but also future programs [5, p. 45].

The well-known Dutch journalism researcher Mark Deuze gives a broader interpretation of the internet media landscape, including, besides the mainstream news sites, such as CNN, BBC, MSNBC, three more groups of online resources that are related with the media: 1) those who index and categorize information (index and category sites), for example, Yahoo; 2) meta-tagged sites (meta and comment sites); i.e., expert resources exclusively devoted to mass media and journalism; 3) sites for sharing information and for discussions (blogs, weblogs) [8].

Conclusions. The study analyzed the impact and interaction of the Internet with modern media. It determined that the distinguishing feature of new mass media is the fixed periodicity of the release of information, its technical and content availability. As part of the media system, the online media "sends" to the mass audience its information, which is consumed individually, that is, freely in terms of the choice of time and place of consumption.

The nature of the online media facilitates the realization of the social functions of the media, its ability to associate numerous large groups of people, integrate them into social communities. By pointing out the Internet media among other resources of the World Wide Web, it is worth noting that its main target activity is to inform mass audiences.
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Despite some discrepancies in the approaches to the allocation of a new subject of the information field, all researchers agree that, since the Internet media presents itself as a part of the media system, it should be described and analyzed using scientific methods commonly used in the media research, more than once tested in the studies of similar objects. This will reveal its persistent characteristics and determine the place in the media system, as well as in the geographical, social and economic space.
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Куцик А. Онтологічний вимір Інтернет-середовища в контексті сучасних засобів масової інформації. У статті досліджено феномен інтернет-середовища в контексті ЗМІ,

сучасний стан та етапи становлення інтернет журналістики. Проаналізовано роль мережі інтернет

· роботі сучасних медіа. Показано значення інтернету в контексті ЗМІ як інтерактивного засобу культурного та міжкультурного спілкування. У дослідженні розглянуто вплив інтернету на газети, радіо та телебачення, а також показано шляхи співіснування та співпраці цих феноменів медіа-культури.

Ключові слова: інтернет-середовище, ЗМІ, мультимедіа, гіпертекстуальність, інтерактивність, комунікація.

Куцык А. Онтологический аспект интернет-среды в контексте современных медиа. В

статье исследуется феномен интернет-среды в контексте СМИ, современное состояние и этапы становления интернет журналистики. Анализируется роль сети интернет в работе современных медиа. Показано значение интернета в контексте СМИ как интерактивного средства культурного и межкультурного общения. В исследовании рассмотрено влияние интернета на газеты, радио и телевидение, а также показаны пути сосуществования и сотрудничества этих феноменов медиа-культуры.

Ключевые слова: интернет-среда, СМИ, мультимедиа, гипертекстуальность, интерактивность, коммуникация.
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